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CHAPTER  I 


INTRODUCTION 


Alberta  Education,  in  1976,  established  a  Consumer  Education  Committee  to 
co-ordinate  and  channel  the  input  from  teachers,  administrators  and  parents 
who  provided  suggestions  for  the  development  of  consumer  education  pro- 
grams. 

This  publication,  Teaching  Consumer  Education  Through  the  Regular  School 
Program,  is  a  summary  of  the  coirmittee's  duties.  This  guide  is  intended  to 
provide  encouragement  and  concrete  suggestions  for  teachers  and  adminis- 
trators in  the  development  of  a  Consumer  Education  Program.  The  purpose  of 
the  program  will  be  to  assist  students  in  developing  competencies  which  will 
be  needed  throughout  their  lives  in  order  to  deal  with  the  many  consumer 
situations  students  will  face. 

The  rationale  for  preparing  this  guide  was  the  belief  that  important  con- 
sumer skills  and  awareness  needed  to  be  developed  within  Alberta  classrooms. 
This  publication  is  meant  to  facilitate  the  development  of  these  skills  and 
awareness.  It  includes  the  descriptions  of  the  overall  objectives,  the 
teaching  process  and  content  of  Consumer  Education.  A  consideration  of  the 
ways  the  program  could  best  be  integrated  into  the  existing  curriculum  of 
Alberta  schools  is  also  provided. 
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CHAPTER  2 


OVERVIEW  OF  CONSUMER  POSITION 


"The  consumer  tliey  call  us,  we're  the  people  that  buy",  is  a  basic  defini- 
tion from  the  theme  song  for  CBC's  "Marketplace"  by  Stompin'  Tom  Connors. 

Mike  Trebilcock,  a  protessor  of  law  at  the  University  of  Toronto  stated 
that,  "The  consumer  in  one  sense  has  never  had  tilings  so  good,  in  another 
sense,  the  image  fostered  by  industry  and  classical  economics  of  an 
informed,  aggressive  and  powerful  consumer,  dictating  his  terms  in  the 
marketplace  corresponds  less  and  less  with  reality." 

Each  and  every  individual  is  a  consumer  regardless  of  his  beliefs,  social 
role  or  economic  position-  Since  all  of  us  are  consumers,  it  should  be 
evident  that  we  are  part  of  a  large,  powerful  group  and  that  our  best  inter- 
ests are  always  served,  right?  Wrong.  The  fact  is  that  consumers,  either 
as  individuals  or  en  uasse  are  often  confused,  easily  manipulated  and 
exploited,  unaware  of  basic  rights  or  obligations,  and  unable  to  act 
effectively  to  better  their  lot. 

Many  consumer  problems  may  be  traced  to  the  development  of  a  mass  consump- 
tion society.  While  traditional  economic  theories  from  the  eighteenth  to 
the  mid-twentieth  century  claimed  that  the  consumer  had  a  strong  bargaining 
position,  ana  was  in  essence  "king  of  the  marketplace",  the  realities  in 
today's  economy  are  very  different  indeed. 


-4- 


The  advent  of  a  modern  industrial  state  resulted  in  the  proliferation  of  an 
increasingly  large  range  of  complex,  sophisticated  consumer  goods.  Today's 
consumer  instead  of  uemg  concerned  with  the  simple  furnishings  ana  horse 
and  buggy  of  yesteryear,  lives  with  the  dishwasher,  television  set  or  auto- 
mobile, the  technicalities  of  which  are  often  beyond  his  understanding.  As 
well,  consumers  today  must  relate  to  an  increasingly  service- intensive 
marketplace.  Many  of  these  services  are  of  a  highly  technical  nature,  and 
consumers  nay  be  at  a  loss  to  evaluate  them  properly.  Mass  advertising  has 
also  played  a  powerful  role  in  eroding  much  of  the  sovereignty  the  consumer 
once  possessed. 

Most  consumers  are  simply  not  in  a  position  to  make  informed  comparative 
buying  decisions.  Not  only  has  the  role  of  the  consumer  become  increasingly 
difficult,  out  also  it  would  appear  that  many  consumers  lack  even  the  rtost 
basic  skills.  To  cite  but  one  example,  a  recent  study  in  an  American  city 
showed  that  through  inability  to  make  a  simple  quantity/price  correlation  in 
supermarket  shopping,  consumers  were  wasting  10$  to  the  dollar.  In  the  nore 
difficult  quantity/price/quality  correlation,  consumers  lost  up  to  30%  of 
their  purchasing  power. 

With  mass  technology,  the  consumer  also  Linds  himself  in  a  world  of  greatly 
increasing  interdependence.  Uo  longer  is  the  consumer  merely  a  part  of  a 
snail  consuming  unit  such  as  the  family  or  the  immediate  community.  It  is 
ever  nore  obvious  that  our  consumptive  behaviour  affects  and  is  affected  to 
a  large  extent  by  other  regions  of  the  world.  With  increasing  complexity 
and  interdependence  comes  greater  responsibility  for  the  consumer. 
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Besides  our  increasing  interdependence  with  consumers  in  the  world 
community,  the  IJorth  American  consumer  has  often  failed  to  recognize  the 
necessity  for  living  in  harmony  with  the  natural  environment,  which  is  the 
source  and  final  receptacle  of  many  consumer  products.  It  has  been 
estuiated  that  by  1980,  1.5  billion  collars  will  have  to  be  spent  annually 
in  Canada,  to  reduce  by  80%  the  discharge  of  harmful  substances  into  the  air 
and  water. 

Against  this  onslaught  of  formidable  problems,  not  all  consumers  have  been 
apathetic  and  helpless.  The  consumer  movement  in  IJorth  America  has 
gradually  developed  nomentum  since  the  early  1960 's  when  the  rights  of 
consumers  to  be  informed,  to  choose,  to  safety,  and  to  be  heard  were 
supported  by  politicians. 

In  Canada,  consumerism  has  gained  public  attention.  The  efforts  of  the 
Consumers  Association  of  Canada  (CAC)  to  make  consumers  nore  informed 
through  publication  of  The  Canadian  Consumer,  and  to  push  for  consumer 
protection  legislation  have  done  much  to  further  the  consumers'  interest. 
As  well,  in  1967,  the  federal  government  established  a  Department  of 
Consumer  and  Corporate  Affairs,  and  provincial  governments  followed  suit. 

Industry  too  has  established  consumer  programs  and  in  some  cases  has  called 
for  a  change  in  business  attitudes.  William  S.  Pickett,  President  of 
American  Motors  in  a  speech  at  the  1976  education  and  Business  Conference  at 
Jasper,  Alberta,  stated  that:  "...  business  must  take  stock  of  its  present 
attitudes  towards  employers  and  consumers  and  compare  these  to  the  reality 
of  our  situation.  Change  is  a  tact  of  life  for  the  businessman  and  the 
corporation.  To  disregard  change,  which  is  apparently  what  we  liave  been 
doing  for  some  time,  can  only  spell  disaster." 
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The  consumer  novement  too  has  undergone  changes  since  1900  when  its  focus 
was  on  adulterated  and  unsafe  products,  and  shoddy  merchandise.  In  the  60 's 
and  70' s  the  movement  diversified.  While  it  continues  to  emphasize  the 
inportance  tor  consumers  to  'get  the  most  for  the  dollar',  the  moveutent  has 
broadened.  Consumers  are  being  asked  to  re-examine  their  present  lifestyles 
in  light  of  social  and  environmental  consequences,  beginning  with  a  reass- 
essment of  what  constitutes  "quality  of  life". 

Despite  the  institutionalization  of  consumerism,  and  the  actions  of  govern- 
ment, industry  and  consumer  groups,  a  high  degree  of  consumer  behaviour 
continues  to  evoke  comments  like  that  of  a  supreme  court  judge  who  recently 
defined  consumers  as  "that  vast  multitude  which  includes  the  'ignorant1,  the 
'unthinking*  and  the  'credulous'." 

This  definition  is  indicative  of  the  education  and  development  needed  for 
more  enlightened  consumerism. 
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CHAPTER  3 


WHY  CONSUMER  EDUCATION  IN  THE  SCHOOLS? 


Consumers  no  longer  think  that  the  "caveat  emptor"  ethic  (let  the  buyer 
beware)  should  describe  the  marketplace  operation  of  the  twentieth  century. 
Having  gained  government  representation,  consumers  are  pressing  for  solu- 
tions to  a  host  of  problems  ranging  from  significant  changes  in  legislation 
to  new  standards  for  social  performance  and  responsibility. 

The  need  for  more  information,  both  of  a  general  and  specific  nature,  has 
become  a  major  demand  of  consumers.  In  response,  government  departments  of 
consumer  affairs  have  mitated  information  programs,  with  a  general  object- 
ive of  informing  the  general  public  of  pressing  consumer  issues  within  the 
various  departments1  mandates. 

Educational  programming  of  adults  aimed  at  changing  consumer  behaviour  is 
limited,  mainly  because  of  the  difficulty  in  altering  adult  perceptions  and 
prejudices.  Consumer  complaint  statistics  and  surveys  continue  to  reveal  a 
consumer  populace  with  little  awareness  of  their  rights  and  responsibi- 
lities, and  with  a  lack  of  appropriate  decision-making  skills  in  the 
marketplace.  Most  often  consumers  gain  their  skills  through  costly  trial 
and  error. 

Schools  also  responded  to  the  need  identification  for  more  consumer 
information  by  offering  programs  of  consumer  studies,  most  often  through 
separate  courses  or  modular  units  at  the  secondary  school  level. 
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A  survey  by  the  Canadian  Education  Association  entitled  "Will  That  De  Cash 
. . .?  A  Look  At  Consumer  Studies  in  Canada"  indicates  that  while  most  prov- 
inces offered  something  on  consumerism  at  the  secondary  level,  only  one 
province  provided  some  studies  in  consumerism  at  the  elementary  level.  The 
number  of  students  enrolled  in  these  courses  varies  "from  as  little  as  2%  to 
as  much  as  70%.  "On  the  average,  a  figure  of  approximately  10%  seems  to 
prevail  ..."* 

At  a  Consumer  Affairs  Administrators'  Conference  held  in  Newfoundland  in 
September,  1974,  the  Deputy  Ministers  of  the  western  provinces  agreed  to 
compile  a  report  on  consumer  studies  in  elementary  education. 

The  report  entitled  "Consumer-Oriented  Studies  for  Elementary  School  Child- 
ren" included  a  survey  of  literature  pertaining  to  elementary  consumer  educ- 
ation, and  a  teacher  survey  in  Alberta,  British  Columbia  and  Saskatchewan  to 
determine  attitudes  toward,  current  activities  in,  and  materials  needed  to 
pursue  Consumer  Education.  The  survey  of  literature  found  a  general  accept- 
ance by  children,  parents,  and  teachers  for  the  introduction  of  Consumer 
Education  at  the  elementary  school  level.  In  part,  this  concern  for  the 
addition  of  Consumer  Education  stemmed  from  the  fact  that  the  average  child 
in  Canada  from  2-11  years  of  age  spent  about  3.5  hours  per  day,  or  1,277 
hours  per  year,  watching  television.  "This  is  more  time  than  a  school-age 
child  spends  in  a  classroom.  Approximately  one  out  of  five  of  these  hours 
is  spent  watching  commercials  designed  to  sway  the  child's  consumer  behav- 
iour." 


*  Will  That  Be  Cash  ...?   A  Look  at  Consumer  Studies  in  Canada,  Louis 
Beaugrand-Champagne ,  Canadian  Education  Association,  Ontario,  1975. 
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The  survey  also  pointed  out  that  Consumer  Education  tor  children  is  not 
merely  preparation  for  an  adult  role.  Children  are  already  consumers.  One 
study  found  that  children  uetween  the  ages  of  eight  and  twelve  spent  two  to 
five  billion  dollars  in  1973. 

In  Alberta,  the  teacher  survey  found  that  teachers  snowed  high  acceptance 
(up  to  95%  for  sane  topics)  toward  including  Consumer  Education  as  part  of 
instruction  in  eleaientary  education.  Yet  fewer  than  half  of  the  teachers 
were  teaching  Consumer  Education.  Why  did  this  discrepancy  exist?  A  lack 
of  curriculum  support  resources  and  insufficient  training  were  the  teachers' 
responses . 

These  responses  were  reiterated  in  the  1976  superintendents*  annual  reports 
to  Alberta  Education.  When  questioned  on  the  "concern"  for  Consumer  Educ- 
ation in  their  school  jurisdictions,  over  half  the  superintendents  reported 
that  the  area  should  receive  more  attention,  but  curriculum  direction  and 
resource  materials  were  seen  to  be  lacking. 

Reports  on  the  need  for  Consumer  Education,  surveys  of  teachers  and  superin- 
tendents, and  input  from  parents  and  teachers  during  tne  Consumer  Education 
Consultant's  workshops  and  curriculum  development  activities  indicated  that 
Consumer  Education  was  a  desirable  goal  for  schools.  Such  a  program  would 
supplement  informal  learning  in  the  home,  involve  parents  directly  in  the 
school  program  as  resource  persons,  and  prepare  students  for  their  lifelong 
roles  as  consumers.  It  was  with  this  kind  of  support  that  the  Consumer 
Education  Curriculum  Committee  set  out  to  provide  uore  definitive  guide- 
lines. 
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CHAPTER  4 


CONSUMER  EDUCATION  OVERALL  OBJECTIVES 


It  is  impossible  to  separate  the  education  of  students  as  consumers  from  the 
general  goals  of  education.  Consumer  Education  is  a  necessary  part  of  the 
total  experiences  required  for  an  individual's  growth  and  personal  develop- 
ment. As  an  integral  part  of  the  school  programming,  it  can  provide  relev- 
ance as  it  introduces  children  and  youth  to  the  tasks  they  and  adults  con- 
front daily  in  the  real  world.  It  can  help  to  replace  cynicism,  often  the 
result  of  a  feeling  of  helplessness  in  the  face  of  apparent  dilemmas,  with 
the  ability  to  neet  change  in  a  constructive  purposeful  manner. 

In  outlining  the  general  objectives  for  Consumer  Education  programs,  clear 
distinctions  were  made  between  consumer  information,  consumer  economics  and 
consumer  education  programs.  Consumer  information  or  the  dissemination  of 
figures,  facts  and  generalizations  can  conceivably  increase  a  student's 
knowledge  about  a  particular  item  at  a  specific  point  in  time,  but  the 
process  has  severe  limitations.  Students  typically  forget  within  a  few 
weeks  as  much  as  80  per  cent  of  the  facts  they  learn  through  information 
giving.  Even  it  this  were  not  the  case,  the  dynamism  of  the  consumer  field, 
where  consumer  'facts'  constantly  change,  wduIc  be  problematic  in  itself. 

The  teaching  of  consumer  economics  assists  the  student  in  the  understanding 
of  economic  principles,  and  the  role  of  consumers  within  the  economic 
system,  but  its  theoretical  tocus  leads  to  a  neglect  of  the  practical, 
social  and  environmental  skills  necessary  for  wise  consumption.  A  program 
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of  Consumer  Education ,  while  passing  on  consumer  information  and  teaching 
economic  principles  would  emphasize  the  development  of  decision-making 
skills  within  the  context  of  personal,  social  and  environmental  topics 
related  to  consumer  issues  and  concerns.  Such  a  program  would  have  the 
following  objectives: 
Immediate  goal  . . .  Tb  enhance  individual  awareness  both  of  consumer  issues 

and  of  oneself  as  a  consumer. 
Further  goals  ....  lb  assist  individuals  to  achieve  physical  and  psychol- 
ogical well-being  through  the  considered  use  of  personal 
and  environmental  resources. 
....  To  provide  individuals  with  the  lasting  concerns,  under- 
standing, and  skills  that  will  allow  them  to  participate 
more  thoughtfully  in  the  economic,  social  and  political 
spheres  of  consumer  decision-making. 
Ultimate  goal  ....  lb  determine  and  sustain  a  quality  of  life  in  keeping 

with  the  goal  of  achieving  physical,  and  psychological 
well-  being  for  all. 
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CHAPTER  5 


CONSUMER  EDUCATION  . .  .  PROCESS  AND  CONTENT 


Prior  to  preparing  a  list  of  concepts  the  Committee  pondered  the  following 
questions:  "What  kind  of  consumer  behaviour  is  desirable?"  "What  kinds  of 
skills  are  essential  in  order  for  the  student  to  become  a  more  effective 
person  in  the  consumer  decision-making  sphere?"  The  following  statement,  by 
Carl  Rogers,  could  well  be  seen  as  the  motto  for  Consumer  Education:  "The 
only  man  who  is  educated  is  the  nan  who  has  learned  to  learn:  the  man  who 
has  learned  how  to  adapt  and  change;  the  man  who  has  realized  that  no  know- 
ledge is  secure,  that  only  the  process  of  seeking  ...  knowledge  gives  a 
basis  for  security". 

The  Consumer  Education  Curriculum  Committee  established  that  a  prime  objec- 
tive of  any  Consumer  Education  program  is  the  development  of  consumer 
decision-making  skills,  which  can  be  applied  to  any  of  the  wide  array  of 
consumptive  situations  which  an  individual  must  confront  within  his  life- 
time. As  life  is  in  a  constant  state  of  flux  and  change,  so  too,  is  the 
busy  world  of  the  marketplace  that  a  consumer  faces  from  day  to  day.  There- 
tore,  it  was  deemed  logical  and  indeed  necessary  to  base  a  legitimate  Con- 
sumer Education  program  on  a  process  approach.  This  meant  that  while  guide- 
lines for  specific  content  areas  could  be  offered,  the  emphasis  of  the  pro- 
grain  was  to  fall  primarily  on  the  process  skills,  identified  as  awareness, 
inquiry,  valuing,  aec is ion-making  and  action.  These  skills  could  be  used 
regardless  of  how  content  changed. 
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Any  Consumer  Education  Program  should  aim  for  the  development  of  self- 
confident,  co-operating  individuals  who  have  the  aptitudes  and  abilities  to 
both  initiate  and  adapt  to  change  successfully. 

The  following  processes  have  been  identified  as  important  in  the  development 
of  consumer  decision-making  skills.  (For  a  more  detailed  description  of 
these  process  skills  see  Chapter  11). 

While  it  was  impossible  to  deal  comprehensively  with  the  entire  range  of 
skills  essential  to  the  consumer  role,  sane  decision-making  skills  were 
selected.  The  skills  of  awareness,  inquiry,  valuing,  decision-making  and 
action  were  emphasized. 

Process  Skills 

AWARQJLSS  -  This  encourages  an  awareness  of  the  complex  role  of  the  con- 
sumer, and  emphasizes  the  need  for  students  to  remain  constantly  alert  for 
new  situations  of  consequence  and  importance  to  the  consumer.  In  an  age 
where  individuals  are  constantly  bombarded  with  information,  it  is  important 
to  develop  the  ability  to  select  those  issues  which  are  of  prime  importance 
and  to  become  familiar  with  them. 

INQUIRY  -  This  is  essentially  a  process  for  searching  out  answers.  It  is 
used  by  everyone  frequently.  In  using  inquiry,  students  are  guided  to 
actively  seek  solutions  to  questions.  They  are  not  expected  to  memorize 
information  but  rather  to  search  and  discover  facts,  information,  or  view- 
points by  themselves.  In  this  way  they  become  acquainted  not  only  with  a 
body  of  knowledge  but  also  with  a  process  of  searching  and  thinking  in  a 
logical,  systematic  fashion. 


-14- 


VALUING  -  Assisting  students  in  analyzing  value  positions  is  assisting  them 
on  a  voyage  of  self -discovery.  In  a  rapidly-changing,  externally-motivated 
society,  it  is  crucial  that  students  develop  and  clarify  their  personal 
values.  This  entails  a  thorough  knowledge  of  their  own  concerns  and  prior- 
ities. It  is  essential  to  recognize  that  self-knowledge  and  the  clarifica- 
tion of  values  can  only  occur  when  stuaents  are  given  the  opportunity  to 
assert  their  values  in  the  social  world  they  inhabit.  To  do  so,  they  r.iust 
use  sound,  critical  inquiry  and  evaluation. 

DECISION-MAKING  -  This  process  brings  together  the  results  of  the  inquiry 
and  valuing  stages.  The  nam  emphasis  is  looking  at  alternatives  in  terms 
of  values  and  knowledge  and  predicting  the  consequences  of  various  alter- 
natives. It  is  important  that  students  use  foresighu  ana  imagination  in 
developing  the  ability  to  conceive  of  alternate  possibilities  and  to  decide 
upon  the  nost  appropriate  alternative. 

ACTION  -  This  is  the  rational  continuation  and  culmination  of  the  other 
processes.  Whenever  students  n&ke  decisions  on  important  consumer  issues, 
they  should,  where  possible,  have  opportunities  to  participate  in  activities 
to  implement  the  decisions  they  have  made.  Students  can  be  assisted  to 
develop  ways  of  acting  which  are  consistent  with  their  values,  and  are 
acceptable  in  terms  of  the  predicted  consequences  of  their  actions.  Both 
the  personal  and  social  aspects  of  the  action  component  should  be  taken  into 
consideration. 

These  decision-making  skills  can  be  applied  to  any  consumptive  situation. 
The  processes  can  be  used  regardless  of  how  consumer  concerns  and  issues 
change.  Through  the  process  approach,  students  will  become  competent  to 
make  incisive  inquiries  into  consumer  issues,  clarify  their  values,  make 
wise  decisions  based  on  critical,  analytical  thinking,  and  then  act  in  a 
positive  uanner  upon  them. 
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Content 

The  following  five  theme  areas  were  identified  as  the  framework  within  which 
the  processes  and  content  could  be  learned: 

-  THE  CONSUMER  AND  THE  ECONOMIC  SYSTEM 

-  CONSUMER  MOTIVATION 

-  CONSUMER  RIGHTS  AND  RESPONSIBILITIES 

-  THE  CONSUMER  AND  THE  ENVIRONMENT 

-  BUYMANSHIP  AND  MONEY  MANAGEMENT 

Diagram  Content  and  Process 

Within  these  broad  theme  areas,  the  Committee  identified  major  or  organizing 
concepts.  (See  Chapter  9).  The  organizing  concepts  are  not  meant  to  place 
boundaries  upon  the  field,  but  to  develop  a  common  approach  ana  under- 
standing as  well  as  to  provide  links  with  resources. 

The  organizing  concepts  can  be  used  to  focus  upon  an  issue,  concern  or  topic 
that  is  of  interest  to  students  and  teacher.  The  themes  become  the  broad 
guidelines  for  developnent . 

For  example,  an  elementary  teacher  may  wish  to  focus  upon  the  major  concept 
"goods  and  services".  A  possible  topic  could  be  "pets".  Using  the  themes 
as  a  Lramework  within  which  to  discuss  the  topic,  the  teacher  could  have 
children  inquire  into  the  economics  of  a  pet  store,  related  to  economic 
concepts  of  profits,  supply,  demand,  specialization;  personal  budgeting  and 
the  expenditure  of  money  in  the  purchase  and  care  of  pets  could  be  explored, 
the  'whys'  of  owning  a  pet  might  be  examined;  likewise,  the  environmental 
aspects  as  well  as  the  rights  and  responsibilities  of  pet  owners  could 
become  part  of  the  overall  study. 
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The  development  of  a  topic,  issue  or  concern  can  lead  to  a  simple  explor- 
ation or  a  detailed  study  through  the  addition  of  sub-concepts  into  a  more 
complex,  intricate  unit  of  study. 

Integrating  process  and  content 

When  a  specific  topic,  issue  or  concern  and  its  related  concepts  have  been 

identified,  questioning  strategies  are  employed  to  develop  process  skills. 

The  Consumer  Education  Curriculum  Committee  designed  sample  questions  for 
sample  units,  structuring  the  questions  around  the  DAP  model,  which  was 
particularly  suited  to  the  development  of  the  process  skills  identified 
earlier  in  this  section. 

Designative  questions  ask,  "What  is?"  or  "What  will  be?"  (inquiry).  Apprai- 
sive  questions  ask,  "What  should  be?"  (valuing).  Prescriptive  questions 
ask,  "What  should  be  aone?"  (decision-making  and  action). 

For  sample  questions  see  Chapter  10. 

Process  is  used  synonyinously  with  method  and  the  process  skills  are  the 
directed  movement  or  employment  of  subject  matter  toward  desired  results. 
As  John  Dewey  stated:  "any  split  between  subject  natter  and  method  is 
radically  false".* 


Dewey  on  Education,  Itew  York:  Columbia  University,  1950,  p.  194. 
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Teacher's  Role 

It  is  to  keep  the  experience  of  the  student  moving  in  the  direction  of  what 
the  expert  already  knows.  Thus,  the  teacher  must  know  both  subject  matter 
and  the  characteristic  needs  and  capacities  of  the  student.  The  teacher  can 
furnish  an  environment  which  stimulates  and  directs  the  student's  course. 
He  provides  the  conditions  which  stimulate  thinking. 
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CHAPTER  6 


CONSUMER  EDUCATION WHERE  DOES  IT  FIT? 


During  the  period  of  a  year,  the  Consumer  Education  Curriculum  Committee 
searched  for,  and  at  times  groped  for,  the  Lest  approach  for  the  implement- 
ation of  a  Consumer  Education  Program.  In  considering  what  direction 
Consumer  Education  should  take  in  order  to  be  of  most  benefit  to  students, 
several  factors  had  to  be  taken  into  account.  These  included  both  teacher 
and  student  competencies,  the  availability  of  resources,  community  interest, 
and  the  structure  of  the  existing  education  curriculum.  The  views  of  teach- 
ers involved  in  Consumer  Education  workshops  and  in  the  development  of 
projects  or  units  were  considered  prior  to  naking  any  policy  recommenda- 
tions. 

Hundreds  of  teachers  vrtio  attended  workshops  were  asked  for  their  comments  on 
the  education  of  consumers  at  the  school  level.  The  samples  that  follow 
show  the  diversity  of  concerns  expressed  by  teachers.  One  constant  teacher 
concern  was  the  need  for  Consumer  Education.  How  tins  could  be  accomplished 
was  most  often  left  unsaid.  The  following  are  sample  responses  from  teach- 
ers: 

1.  "I  am  concerned  that  the  implementation  of  Consumer  Education  into  school 
systems  is  co-ordinated  properly  -  for  example  the  Ad  Hoc  Committee  on 
Junior  and  Senior  High  Math  is  questioning  where  this  whole  area  can  be 
incorporated  into  the  math  curriculum  -  I  understand  Social  Studies  is 
also  examining  tins  -  Are  we  going  to  have  repetition?" 
-  Teacher,  Parkland  High  School,  Edson,  Alberta. 
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2.  "Is  the  Department  of  Education  considering  developing  a  separate 
Consumer  Education  course?  Curriculum  Guide?  More  of  the  kind  of 
information  you  are  passing  on  to  teachers  is  desperately  needed." 

-  Teacher,  Salisbury  Composite  High  School,  Sherwood  Park,  Alberta. 

3.  "I  am  involved  with  the  Grade  9  Consumer  Education  program,  and  feel  that 

it  is  very  worthwhile.  The  students  are  excited  about  their  findings 
and  it  is  sad  that  this  is  merely  an  "option"  class.  I  feel  Consumer 
Education  should  be  integrated  into  the  total  curriculum." 

-  Teacher,  Medicine  Hat,  Alberta. 

One  of  the  fundaiiiental  discoveries  about  how  a  Consumer  Education  program 
should  be  structured  was  that  Consumer  Education  was  unavoidably  inter- 
disciplinary. To  be  a  good  consumer  involves  the  proper  utilization  of  a 
wide  range  of  knowledge  and  skills.  Thus  Consumer  Education  must  of  neces- 
sity, relate  to  all  the  core  subject  areas  of  Math,  Science,  Social  Studies 
and  Language  Arts,  as  well  as  others  including  Art,  Business  Education  Home 
Economics  and  Health.  TO  attempt  to  subsume  Consumer  Education  under  one 
area,  would  be  to  artificially  distort  and  hamper  it.  For  instance,  if 
Conumer  Education  were  looked  upon  only  as  a  component  of  Social  Studies,  it 
would  be  difficult  for  students  to  grasp  the  importance  of  taking 
mathematical  calculations  into  account  when  examining  a  particular  issue;  if 
Consumer  Education  were  merely  a  part  of  Math,  the  sociological  and 
ecological  perspectives  of  consumer  issues  would  be  neglected;  and  if 
Consumer  Education  were  solely  part  of  option  programs,  only  a  very  small 
percentage  of  the  student  population  would  be  reached. 
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The  Consumer  Education  Curriculum  Committee  reached  the  following  conclu- 
sions. 

1.  Consumer  Education  topics  should  be  covered  by  most  subject  areas, 
particularly  by  core  subjects  which  reach  the  whole  student  population. 

2.  The  interdisciplinary  nature  of  Consumer  Education  should  be  preserved 
as  much  as  possible  when  integrated  with  the  existing  curriculum. 

While  courses  of  action  could  be  recommended  regarding  the  committee's  first 
conclusion,  the  second  conclusion  was  problematic  in  its  application.  The 
interdisciplinary  approach,  while  possible  at  the  elementary  school  level, 
presents  difficulties  for  integration  at  the  junior  and  particularly  the 
senior  high  levels,  where  the  'individuality'  of  disciplines  is  emphasized. 
The  most  realistic  alternative  therefore  appeared  to  involve  the  implemen- 
tation of  Consumer  Education  into  each  of  the  existing  subject  areas.  Only 
by  developing  Consumer  Education  through  the  various  disciplines  can  the 
comprehensive  scope  of  the  subject  be  dealt  with  satisfactorily.  To  the 
extent  to  which  it  is  possible,  it  is  suggested  that  the  knowledge  and 
learning  of  different  disciplines  be  combined.  For  instance,  an  examination 
of  two  Consumer  Education  kits  entitled  Full  Circle  and  Finding  the  Best  Way 
will  reveal  the  ways  in  which  the  disciplines  of  Social  Studies  and  Science 
are  united  in  studying  the  inter-relationship  between  the  economic  system 
and  the  environment.  These  kits  will  be  available  from  ACCESS  Alberta  in 
June  1980.  Full  Circle  was  designed  for  Grade  4  and  Finding  the  Best  Way 
was  developed  for  Grade  9  classrooms. 
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Based  upon  its  conclusions,  the  committee  outlined  some  appropriate  topics, 
issues  and  concerns  which  could  be  incorporated  into  existing  subject  areas. 
The  topics,  issues  and  concerns  were  suggested  on  the  basis  of  their  natural 
alliance  with  the  subject  to  which  they  were  being  related.  See  Chapter  11, 
which  pinpoints  the  possibilities  for  developing  Consumer  Education  content 
and  skills  within  the  existing  curriculum. 
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CHAPTER  7 


CONSUMER  EDUCATION  ...  RESOURCES 


One  of  the  most  appealing  aspects  about  a  Consumer  Education  program  is  the 
wide  variety  of  resources  available  to  educators.  One  of  the  first  sources 
which  educators  may  wish  to  draw  upon  is  a  project  entitled  Consumer  Educa- 
tion Materials:  An  Annotated  List/  which  was  compiled  jointly  by  Alberta 
Education  and  Alberta  Consumer  and  Corporate  Affairs.  The  bibliography  has 
been  sent  to  all  school  libraries.  It  lists  books,  multi-media  kits,  games, 
magazines,  films  and  filmstrips  and  advises  on  the  appropriate  grade  level 
for  each. 

Two  Consumer  Education  kits  will  be  available  from  ACCESS  Alberta  in  June  of 
1980.  Full  Circle  was  designed  for  Grade  4  and  Finding  the  Pest  Way  was 
developed  for  Grade  9  classrooms. 

CoSt  (Consumer  Studies)  is  a  package  of  units,  to  be  taught  to  students  from 
Grades  1  to  6,  that  are  designed  for  integration  into  existing  subject 
areas.  Copies  are  available  from  the  School  Book  Branch. 

Advertising  Helps  Good  Things  Happen.  Do  You  Agree?  is  an  interdisciplinary 
Grade  6  unit  of  teacher  and  student  materials  which  encourages  a  critical 
examination  of  advertising.  Some  of  the  concepts  can  be  modified  for  use  at 
other  grade  levels.  Copies  are  available  from  the  School  Book  Branch. 

For  a  further  guide  to  consumer  related  materials,  refer  to  Chapter  11. 
Introduction  To  The  Curriculum  Charts  found  at  the  back  of  this  booklet. 
Attached  to  the  charts  for  the  subject  areas  of  Social  Studies,  Science  and 
Language  Arts,  are  reading  lists. 
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While  these  resource  iuaterials  will  prove  invaluable,  consumer  educators 
should  be  encouraged  to  make  use  of  a  number  of  other  resources.  The  nass 
media  is  in  itself  a  marvelous  resource;  radio,  television  and  newspaper 
advertisements,  as  well  as  programs  and  articles,  nay  all  be  used.  Infor- 
mation brochures,  pamphlets  and  booklets  produced  by  government  and  other 
organizations  can  readily  be  obtained  as  well. 

Community  resources  may  also  provide  an  invaluable  aid  to  teachers  when  used 
with  foresight  and  planning.  Parents,  for  instance  could  be  invited  to 
speak  of  common  consumer  problems  and  the  way  they  deal  with  them.  Other 
members  of  the  community  such  as  workers,  members  of  clubs  or  volunteer 
groups,  will  often  possess  specialized  knowledge  that  is  of  interest  to 
consumers.  They  could  be  invited  to  speak  or  write  on  specific  topics.  It 
is  important  that  the  class  prepare  for  guest  speakers  by  acquiring  some 
knowledge  of  the  topic  to  be  discussed  by  considering  questions  which  could 
be  asked.  A  number  of  institutions  in  the  community  could  also  be  approach- 
ed. Visits  to  nanufacturing  plants,  hospitals,  fire  stations,  stores  and 
other  establishments  coula  possibly  be  arranged.  Consumer  protection  and 
informat ion-giving  organizations  are  also  ideal  resources.  Groups  such  as 
the  Consumers'  Association  of  Canada  and  government  departinents  such  as 
Consumer  and  Corporate  Affairs  (both  Federal  and  Provincial)  could  provide 
considerable  information  and  insight. 

Finally  the  students  and  their  families  possess  uany  resources  of  interest. 
For  instance,  students  could  be  asked  to  bring  items  to  class  which  they  are 
planning  to  discard.  These  could  be  examined  by  classmates  to  consider 
whether  the  items  could  still  be  used  or  the  materials  recycled.  As  well, 
students  nay  have  purchased  goods  which  are  defective.  They  could  display 
the  goods  and  relate  their  experiences.  A  discussion  on  consumer  rights  and 
responsibilities  could  ensue. 

The  possibilities  tor  educators  to  search  out  and  use  resources  are  virtu- 
ally endless. 
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Q1APTER  8 


CONSUMER  EDUCATION  AND  THE  FUTURE 


Consumer  Education  has  the  potential  to  strengthen  and  diversify  the  exist- 
ing educational  framework,  to  provide  skills  that  every  individual  requires 
to  cope  with  demands  that  future  changes  will  bring.  The  teaching  of  Con- 
sumer Education  can  develop  and  enhance  existing  skills,  through  a  study  of 
relevant  and  stimulating  subject  matter. 

It  also  enables  students  to  use  and  apply  basic  skills  in  an  organized  and 
coherent  nanner,  via  an  application  of  the  process  approach.  L-y  undergoing 
the  various  stages  of  the  process  approach  which  include  awareness,  inquiry, 
valuing,  decision-making  and  action,  students  may  gain  a  nore  comprehensive 
outlook  on  their  subject  natter.  To  take  an  example,  in  a  unit  relating  to 
shopping,  students  will  not  only  accumulate  product  information,  they  will 
also  go  on  to  inquire  about  alternative  products,  undergo  a  valuing  process 
regarding  their  consumptive  liabits,  then  make  a  decision  upon  which  they 
will  act  (where  possible).  In  this  manner,  Consumer  Education  enables  the 
student  to  engage  in  a  personal  learning  experience,  which  will  extend  far 
beyond  the  confines  of  the  classroom.  It  provides  students  with 
opportunities  to  explore  ways  in  which  knowledge  acquired  at  school  can  be 
used  both  in  day-to-day  consumptive  behaviour  and  in  long-term  situations. 

The  process  approach  places  emphasis  upon  the  clarification  of  one's  own 
personal  values.    Topics  and  issues  as  diverse  as  noney  nanagement, 
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conservation  of  resources  and  consumer  protection  legislation,  are  not  to  be 
considered  as  something  remote  and  abstract.  Rather,  such  topics  and  issues 
are  to  be  examined  with  the  understanding  that  each  and  every  consumer  must 
confront  and  deal  with  them.  While  undergoing  the  discovery  of  oneself,  a 
student  should  come  to  view  citizenship  and  democratic  participation  as  less 
than  academic. 

Furthermore,  Consumer  Education  may  enable  students  to  perceive  the  inter- 
relationships between  the  various  disciplines.  A  unit  on  urban  transport- 
ation, for  example,  might  unite  material  from  Science  (e.g.  environmental 
considerations)  with  concepts  from  Social  Studies  (e.g.  urban  planning,  the 
auto  industry,  consumer  demand),  as  well  as  with  areas  of  study  from  Lan- 
guage Arts  (e.g.  the  role  of  mass  advertising).  Therefore,  even  if  the 
Consumer  Education  unit  were  taught  in  one  of  the  subject  areas  such  as 
Senior  High  Social  Studies,  students  would  be  asked  to  focus  primarily  upon 
a  Social  Studies  issue,  but  would  also  be  requested  to  consider  issues 
relating  to  ecology  and  nass  advertising.  As  a  result  of  such  a  study, 
students  would  hopefully  be  stimulated  to  consider  other  topics  (whether 
within  Consumer  Education  or  not)  from  a  number  of  different  perspectives. 
Their  viewpoints  would  not  be  limited  solely  to  one  discipline. 

In  conclusion,  the  following  questions  should  be  asked  by  educators: 

Are  students  being  provided  with  the  knowledge  and  skills  to  face  the 
hard  realities  of  the  future,  whatever  it  may  told? 

Can  they  deal  with,  the  ever-growing  complexities  of  life? 

Are  they  being  provided  with  the  survival  technology  and  tools  to 
explore  and  realize  alternative  litestyles  and  outlooks? 

We  think  Consumer  Education  can  help  to  provide  a  positive  answer. 
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CIIAPTER  9 


MAJOR  OR  ORGANIZING  CONCEPTS 


Theme 

Elementary 

Junior  High 

Senior  High 

Consumer  &  The 

Organization  of  the 

Role  of  Consumer  in 

Forms  of  Business 

Economic  System 

Marketplace 

Alderta,  Canada,  World 

Organization 

Mediums  of  Exchange 

Organization  of  the 

Government  Interventior 

Marketplace 

In  the  Economy 

Labour 

Economic  Forces 

Role  of  Labour  in  the 
Economy 

Economic  Forces 

Monetary  and  Fiscal 

Measure  of  Economic 

Policies  of  Gov't. 

Well-being 

Trade 

Private,  Mixed,  Public 

International 

Enterprise 

Relationships 
Economic  Consequences  ' 
Consumer  Behaviour 

Consumer  Rights 

The  Right  to: 

Consumer  rights  in 

Legal  Contracts 

And 

-  be  informed 

Alberta,  Canada/ 

- 

Responsibil ities 

-  be  protected:   laws 

World : 

Obtaining  Rights 

-  be  heard  (censorship) 

-  to  choose 

-  be  safe  &  healthy 

-  to  redress 

Consumer  Privacy 

-  choose 

-  to  information 

-  get  fair  value 

-  to  safety 

Social  Consequences  of- 

-  to  alternatives 

Consumer  Behavior 

-  to  negotiate 

Responsibility  for/ to: 

Consumer  Protection 

■ 

-  self 

Agencies  in  Alberta, 

- 

-  family 

Canada,  the  World 

-  community 

-  environment 

Consumer  Protection 

Laws 

_ 

Court  System 

Consumer 

Responsibilities: 

-  to  analyze 

- 

-  to  be  heard 

-  to  be  informed 

-  to  use  caution 

-  to  make  alternatives 

available 

m 

-  to  negotiate 

j 

Producer  Rights  and 

Responsibilities 

1 
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MAJOR  OR  ORGANIZING  CONCEPTS 


'heme 


Elementary 


Junior  High 


Senior  High 


Government  Rights  & 
Responsibilities 

-  Relief  Programs 

-  Welfare  Programs 

-  Citizen  Action  Groups 


onsumer 
Motivation 


Personal  Heeds  and 
Wants 

Advertising 

Economic  Forces 

Environmental 
Influences 

Personal  Decision- 
Making 


Needs  and  Wants  in 

Alberta ,  Canada , 

the  World 
Consumer  Values  - 

Alberta,  Canada, 

the  World 
Change  in  Consumer 

Values 
Advertising 
Culture  and  the 

Consumer 
Market  Influence 
Media 
Selling  Techniques 


Media  and  Consumer 
Motivation 

Economic  Institutions 
Cover niaent  Institutions 
Educational  Institutions 
Special  Interest  Groups 
Consumer  Motivation  and 

Behaviour 
Selling  Techniques 
Personality  and  Consumer 

Behaviour 


onsumer  and 

the 

Enviroraoent 


uymanship  & 

Money 

Management 


Consumer  Culture  and 

Its  Effect  on  the 

Environment 
Effects  of  Consumptive 

Patterns  on  the 

Environment 
Personal  Environmental 

Design 


Effects  of 

Consumptive  Patterns 

on  the  Environment 
Effects  of  Conservation 

Patterns  on  the 

Environment 
Consumer  Energy  Demands 
Effects  of  Production 

on  the  Environment 
Environmental  Design 


Private  Consumption 
Public  Service 
(Community) 


Private  Consumption 
Public  Services  in 

Alberta,  Canada, 

the  World 
Budgeting 


Effects  of  Consumptive 

Patterns  on  the 

Environment 
Consumer  Strategies  in 

Environmental  Decision 

Making 
Conserver  Societies 
Psycholog  ical  Env ironment 


Incomes 

Employment 

Lifestyles 

Investments 

Budgeting 
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CIIAPTER  10 


Sample  Questions  (taken  from  the  Chart  -  Consumer  Education  and  the  Social 
Studies  Curriculum) 

Grade         Topic  Consumer  Theme      Consumer  Concept 


Me  in  My  Family 


Economic  System  |    Money;  Income 


Designative  Questions:  How  is  your  family  able  to  consume  the  things  you 
need  and  want?  Where  does  the  money  come  from  that  lets  your  family  buy  the 
things  it  wants?  How  would  you  obtain  food  and  clothing  if  money  did  not 
exist?  Would  it  be  easy  to  trade  for  the  things  you  would  need? 

Appraisive  Question:  Should  all  family  members  know  something  about  money? 

Prescriptive  Activity:  Pretend  that  all  members  of  the  class  are  lost  on  an 
island  and  have  no  noney.  How  will  you  get  the  tilings  you  need?  (Children 
could  role-play,  with  one  becoming  a  hunter,  another  fetching  water  and  a 
third  becoming  a  cook.)  Would  the  use  of  money  make  things  easier  for 
everyone? 


10      Human  Rights  in  Canada 


Rignts  and 
Responsibilities 


Discrimination 


Designative  Question.  Are  you  aware  of  cases  where  consumers  have  been 
discriminated  ajainst  on  the  basis  of  race,  style  of  dress,  etc.? 

Appraisive  Question:  Should  stores  be  entitled  to  discriminate  against 
certain  groups  of  consumers?  Ii  so,  under  what  conditions? 

Prescriptive  Activity.  If  you  know  of  any  stores  or  rental  accomodation 
agencies,  etc.,  which  have  ueen  accused  of  discriminatory  practices,  write 
the  manager  or  landlord  a  letter  requesting  an  explanation  of  the 
establi shment's  policy. 
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CHAPTER  11 


INTRODUCTION  TO  THE  CURRICULUM  CHARTS 


The  consumer  themes,  concepts  and  activities  included  in  the  following 
charts  are  suggestions  as  to  how  Consumer  Education  may  be  implemented  into 
the  various  subject  areas  of  the  existing  curriculum.  They  are  offered  only 
as  indications  of  the  nature  and  extent  of  Consumer  Education,  and  are  in  no 
way  meant  to  be  a  defined  list  of  what  may  be  taught. 

The  consumer  themes  v/ere  chosen  from  the  five  broad  themes  listed  on  the 
first  page.  Consumer  concepts  were  selected  and  listed  where  they  could 
best  be  developed  at  the  various  grade  levels  and  subject  areas.  All  those 
concepts  listed  v-ere  deemed  to  be  important  and  relevant  to  the  development 
of  life  skills.  They  are  by  no  means  an  exhaustive  list. 

Each  chart  reflects  the  unique  characteristics  of  the  way  the  curriculum 
subjects  are  described  in  the  curriculum  guides.  Therefore  it  would  be 
useful  to  consult  the  latest  Program  of  Studies  for  the  Elementary,  Junior 
and  Senior  High  Schools,  as  well  as  curriculum  guides  for  individual  sub- 
jects. 

Consumer  Education  and  the  Language  Arts  Curriculum  correlates  consumer 
themes,  concepts  and  activities  with  the  stated  skill  objectives  for  each 
grade  level.  A  reading  list  is  also  provided. 

Consumer  Education  and  the  Social  Studies  Curriculum  correlates  consumer 
themes,  concepts  and  activities  with  the  social  Studies  topics  to  be  covered 
at  each  grade  level.  The  suggested  activities  include  questions  to  pose  for 
discussion.  The  questions  are  nodeled  generally  on  the  DAP  (Designative, 
Appraisive,  Prescriptive)  learning  approach.  Hence,  designative  questions 
are  first  posed  (What  is?).  Then  appraisive  questions  are  asked  (What 
should  be?)  and  finally  prescriptive  questions  or  activities  are  offered 
(What  can  be  done?).  A  reading  list  is  also  provided. 

Consuiner  Education  and  the  Mathematics  Curriculum  correlates  consumer  topics 
and  activities  with  the  stated  skill  objectives  of  each  grade.  It  should  be 
noted  that  the  skill  objectives  listed  for  the  senior  high  level  courses  may 
change  with  the  revised  curriculum  guide.  Consumer  thejnes  are  not  listed, 
as  the  i raj or  recurring  theme  is  Buymanship  and  Money  Management. 

Consumer  Education  and  tne  Other  Subject  Areas  correlates  consuiiier  themes, 
concepts  anc  activities  with  topics  to  be  covered  in  each  of  the  subjects. 
Again,  questions  to  pose  for  discussion  are  included  in  the  suggested  activ- 
ities. 
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CONSUMER  EDUCATigj 

5  MAJOR  THEMES 


CONSUMER  AMD  THE 

ENVIRONMENT 


ECOMOMIC 
SYSTEMS 


\1/ 


CONSUMER 
MOTIVATION 


CONSUMER  RIGHTS 

AMD 
RESPONSIBILITIES 


BUYMAMSHIP  AND 
MONEY  MANAGEMENT 


CHAPTER  12 
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CONSUMER  EDUCATION  AND  THE  SOCIAL  STUDIES  CURRICULUM  * 


ELEMENTARY 


Grade 


Topic 


Consumer  Theme 


Consumer  Concept 


A.  Me  As  An  Individual 


Consumer  Motivation 


Personal  Needs 


Suggested  Activities. 

What  are  your  personal  needs?  In  your  answer,  have  you  included  something 
which  you  could  manage  without  and  still  live  well?  What  are  your  wants? 
Should  you  know  what  your  needs  and  wants  are  in  order  to  be  happy? 

Make  a  list  of  your  needs  and  those  wants  most  important  to  you.   Include 
not  only  actual  consumer  products  like  toys  and  bicycles,  but  also  emotional 
needs  such  as  love  and  friendship,  and  physical  needs  such  as  air  and 
water 


D.  Me  In  My  Family 


Consumer 
Motivation 


Needs  and  Wants 


What  do  the  members  of  your  family  need  in  order  to  live?  What  is  a 
consumer?  What  does  your  family  consume?  Should  each  family  consume  the 
sajne  things?  Why  or  why  not? 

Have  students  role-play  shopping  for  tilings  a  family  needs. 


B.  Me  In  Ity  Family 


Economic  System 


Money ,  Income 


How  is  your  family  able  to  consume  the  things  you  need  and  want?  Where  does 
the  money  come  from  that  lets  your  family  buy  the  things  it  wants?  How 
would  you  get  food  and  clothing  if  money  did  not  exist?  Would  it  be  easy  to 
trade  for  the  things  you  v/ould  need?  Should  all  family  members  know 
something  about  noney? 

Pretend  that  all  mehibers  of  the  class  are  lost  on  an  island  and  have  no 
iiKDney.   How  will  you  get  the  things  you  need?   (Children  could  role-play 
with  one  becoming  a  hunter,  another  fetching  water  and  a  third  becoming  a 
cook. )  Would  the  use  of  money  make  things  easier  for  everyone? 


*  Please  note  that  these  pages  do  not  relate  Consumer  Education  to  every 
topic  in  the  Social  Studies  curriculum.  On  the  other  hand,  there  are  some 
topics  for  which  more  than  one  consumer  theme  is  elaborated. 
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ELEMENTARY 


Grade 


Topic 


Consumer  Theme  Consumer  Concept 


A.   Exploring  My  Cv/n  Neighbourhood 


Rights  and 
Responsibilities 


Neighbourhood 
Responsibilities 


How  are  people  able  to  buy  the  things  they  need?  What  are  the  tasks  people 
in  your  neighbourhood  carry  out  in  order  to  earn  income?  Can  it  be  said 
that  people  who  are  able  have  a  responsibility  to  perform  some  task  in  order 
to  earn  an  income?  Do  elderly  people,  or  children,  such  as  yourselves,  have 
the  same  responsibility?  What  responsibilities  should  you  have  toward  your 
neighbours  when  buying  or  using  an  item?  (e.g.  Should  you  throw  wrapping 
paper  on  your  neighbours'  lawn,  or  play  your  new  stereo  when  your  neighbours 
are  sleeping?) 

Make  a  chart  of  neighbourhood  responsibilities  you  feel  you  should  have  and 
try  to  act  on  them  every  week. 


A.  Exploring  My  Own  Neighbourhood 


Economic  System  Services 


People,  as  consumers,  need  both  goods  and  services.  What  services  can  you 
make  use  of  in  your  community?  Should  you  try  to  make  use  of  public 
services  provided  by  your  community,  such  as  libraries  and  parks? 

A  number  of  services  may  be  available  within  the  community  which  are  unknown 
or  unfamiliar  to  students.  Separate  into  groups  to  find  out  about  different 
types  of  services  such  as  recreation,  transportation  or  education.  The 
groups  should  report  to  class  on  the  facilities  or  programs  available. 
(Some  students  may  be  surprised  to  discover  that  the  local  library  does  more 
than  stock  books;  it  has  free  talks  and  filios  to  attend  as  well!) 


B.  Lifestyles  of  Canadians 
in  Other  Times 


Economic  System 


Organization  of 
the  Marketplace 
Specialization 


Despite  iaany  changes  in  Canadian  lifestyles,  bicycle-riding  remains  an 
important  means  of  transport  for  many  young  people. 

What  decisions  must  be  made  in  choosing  a  bicycle?  What  knowledge  should 
one  have  before  hiaking  these  decisions  (e.g.  What  models  and  sizes  are 
available?  What  purpose  is  the  bike  to  be  used  for?  How  much  will  it 
cost?)  Should  you  choose  to  buy  a  new  bicyle  if  you  already  have  one,  or 
are  you  not  sure  Ixdw  much  you  would  use  it? 

List  the  steps  you  would  go  through  before  deciding  to  buy  or  trade  for  a 
bicycle.  In  addition,  list  the  safety  rules  that  a  bike  rider  must  follow. 


-33- 

ELEMEIJTARY 


Grade 


Topic 


Consumer  Theme 


Consumer  Concept 


C.  Lifestyles  in  "Closed" 
Communities 


Consumer 
Motivation 


Cultural 
Influence 


What  is  unique  about  the  types  of  goods  and  services  which  members  of  a 
closed  community  would  consume?  Should  people's  buying  habits  reflect  the 
unique  characteristics  of  their  community? 

Compare  the  presents  which  you  might  give  to  others  at  Christmas  with  those 
which  would  likely  be  given  in  a  closed  oommunity.  Might  people  in  the 
closed  community  be  more  likely  to  make  their  gifts?  Do  you  think  that  you 
might  like  to  do  the  same? 


B.  Alberta:  Our  Human 
Resources 


Buymanship; 
Consumer 
Motivation; 
Environment 


Leisure 


Consumers  in  today's  society  are  realizing  increasingly  the  importance  of 
using  their  leisure  time  to  best  advantage. 

What  things  do  you  consume  in  your  leisure  time?  Are  there  other  ways  you 
could  use  your  leisure  time  which  would  more  closely  reflect  your  personal 
values?  Should  consumers  be  aware  of  all  the  costs  involved  in  using 
leisure  time? 

Make  a  list  of  all  the  costs  and  benefits  to  be  derived  from  a  varied  group 
of  leisure  activities.  Costs  should  include  tilings  such  as  financial  cost, 
time  and  environmental  cost. 


A.  Alberta:  Our  Natural 
Resources 


Environment; 


Transportation 


What  effect  is  transportation  having  on  our  atmosphere,  water  and  soil? 
Should  there  be  restrictions  on  the  amount  of  pollution  that  can  be  caused 
by  various  forms  of  transportation? 

Consider  safe  and  efficient  ways  for  people  to  travel  to  school,  work  and 
shopping  centres. 
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ELEMENTARY 


Grade 


Topic 


Consumer  Thejne 


Consumer  Concept 


B.     Canada's  Diversity 
From  Region  to  Region 


Consumer 
Motivation  ,- 
Economic  System 


Environmental 
Influences ; 
Trade 


Study  consumers  and  their  behaviour  in  a  number  of  regions  across  Canada 
such  as  consumers  in  an  Ontario  manufacturing  centre,  in  a  British  Columbia 
fruit  industry,  in  a  Mari times  port,  etc. 

In  what  ways  does  one's  environment  affect  consumption  decisions?  (e.g.  What 
items  might  a  person  living  near  a  B.C.  fruit  farm  purchase  more?)  In  what 
ways  might  regional  customs  and  cultural  characteristics  affect  consumption 
behaviour?  What  should  be  done  to  increase  the  range  of  consumption  choices 
available  in  a  given  region?  Should  free  trade  between  regions  be 
encouraged? 

Research  and  prepare  a  report  about  consumers  in  an  isolated  region  and  in  a 
region  which  interacts  and  trades  with  other  regions.  Note  difterences 
between  the  regions. 


B. 


Canada's  Diversity 
From  Region  to  Region 


Economic  System; 
Environment 


Economic  Forces; 

Environmental 

Design 


What  are  some  important  resources  used  in  producing  consumer  goods?  In 
which  regions  of  Canada  (if  any)  are  those  key  resources  located?  Should 
resources  be  developed  to  enhance  an  area's  economic  status,  if  the  unique 
features  of  the  environment  may  be  threatened?  What  alternatives  to  rapid 
resource  depletion  are  available? 

List  the  things  that  consumers,  either  individually,  or  as  a  group,  might  do 
to  protect  their  environment  and  conserve  resources. 


A.  How  People  in  Earlier 
Times  Met  Their  Needs 


Economic  System 


Organization  of 
Marketplace 


Examine  the  types  of  goods  and  services  produced  by  earlier  civilizations. 

How  were  these  distributed?  Who  consumed  them  and  how  were  they  consumed? 
Should  social  or  class  background  be  a  key  determinant  of  l*ow  much  one  can 
consume? 

Role-play:  Act  out  the  things  people  woulu  do  during  a  day  in  the 
marketplace  in  an  earlier  civilization. 
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ELEMEMTARY 


Grade 


Topic 


Consumer  Theme 


Consumer  Concept 


C.  Meeting  Basic  Heeds 
Through  Government 


Economic  System 


Services 


Are  you  aware  of  all  the  services  that  the  different  levels  of  government 
(municipal,  provincial,  federal)  provide?  Who  pays  for  these  services? 
Should  taxpayers  support  the  provision  of  essential  services  by  government 
or  should  they  be  provided  by  private  business?  (You  should  consider 
earlier  historical  periods,  when  many  services  regarded  as  important  today 
were  not  provided  by  government  -  e.g.  the  early  days  of  the  American 
West) . 

Conduct  a  poll  of  parents,  relatives  and  other  people  who  students  know  in 
order  to  determine  what  taxpayers  believe  to  be  the  most  essential  services. 
Another  possible  activity  is  for  the  class  to  form  its  own  mini-government, 
to  provide  services  relating  to  school  and  extra-curricular  activities.  One 
student  could  be  appointed  Minister  Responsible  for  Cleaning  Blackboards, 
another  could  be  Minister  of  Recess  Activities,  etc.  Some  students  could 
also  be  named  to  represent  consumers.  They  could  report  on  how  well  they 
think  the  mini-government  is  providing  services  and  may  offer  suggestions 
for  change. 


JUNIOR  HIGH 


A.   Defining  Culture 


Consumer 
Motivation 


Meeds  and  Wants; 
Market  Influence ; 
Advertising 


A  number  of  people  have  referred  to  our  present  Canadian  culture  as  a 
"consumer  culture".  What  do  you  think  this  term  means?  Do  you  think  some 
people  tend  to  over-emphasize  the  satisfaction  to  be  derived  from  material 
possessions?  Should  people  always  follow  the  latest  fashions  vrtien  buying 
clothes  or  other  items?  Should  consumers  respond  to  media  ana  peer  group 
pressure  or  are  there  other  cultural  influences  they  should  consider? 

Make  a  list  of  items  you  have  bought  for  yourself  or  had  purchased  for  you 
in  the  last  two  months.  Consider  the  extent  to  which  media  and  peer  group 
pressure  influenced  your  choice.  Write  down  all  the  cultural  influences 
that  you  believe  should  be  considered  the  next  time  you  decide  to  buy 
something. 
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JUIIIOK  HIGH 


Grade 


Topic 


Consumer  Thene 


Consumer  Concept 


B.  Case  Studies  of  I  ton- 
Industrial  Societies 


Consumer 
Motivation, 
Rights  and 
Responsibilities 


Needs  and  Wants, 
Role  of  the 
Canadian  Consuner 
Responsibilities 
Toward  Others 


What  needs  and  wants  do  people  in  non-industrial  societies  have  that  are  the 

same  as  those  which  Canadians  have?   Should  Canadians  be  concerned  about 

those  basic  needs  of  people  in  non-industrial  societies  which  are  not 
satisfied? 

Do  a  research  paper  on  the  effectiveness  of  an  international  agency  in 
helping  people  in  traditional  societies.  Include  suggestions  for  improving 
the  quality  of  international  aid,  particularly  suggestions  as  to  the  role 
Canadian  consumers  might  play  in  giving  aid  (e.g.  reducing  consumption  of 
material  goods) . 


C.  Canada;  A  Multi- 
cultural Society 


Consumer 
Motivation 


Culture  and  the 
Consuner 


Are  there  things  you  would  like  to  buy  or  make  that  reflect  your  cultural 
heritage?  Should  the  native  people  of  Canada  be  entitled  to  consume  goods 
that  reflect  their  unique  culture,  or  in  the  interests  of  efficiency  should 
they  consume  the  same  things  that  other  Canadians  do? 

Hold  a  multi-cultural  day.  Each  student  who  so  desires  should  bring  to 
class  an  ornament,  toy,  etc.,  or  wear  clothes  exemplifying  his/her  ethnic 
background.  Some  may  wish  to  recite  a  tale  or  story  or  bring  a  record 
indicating  something  of  their  heritage.  Those  who  do  not  feel  they  have 
anything  reflecting  their  ethnic  background  should  bring  something  vrtiich 
reveals  contemporary  Canadian  culture,  such  as  a  poster  or  a  pop/ folk 
record . 


A.  People  and  Their 
Institutions 
Canada:   Development 
of  a  IJation 


Buyrnanship  and 
Money  Management 


Financial 
Services 


What  types  of  lending  services  do  Canadian  banks  and  other  financial 
institutions  provide  and  to  what  extent  might  they  be  said  to  influence 
consumer  uehaviour?  Should  these  financial  institutions  have  the  power  they 
now  possess?  What  could  be  done  to  regulate  arid  control  the  banking  system 
to  ensure  that  all  consumers  are  treated  fairly? 

Suggest  tilings  the  consumer  can  do  personally  to  minimize  risks  and  maximize 
benefits  from  financial  services. 
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JUNIOR  HIGH 


Grade 


"Topic 


Consumer  Theme 


Consumer  Concept 


D.  Development  of  the 
Individual  and 
Institutions 


Rights  and 
Responsibilities 


Right  to  be  Heard 


Select  a  certain  institution,  such  as  law.  In  what  ways  does  this 
institution  fail  to  meet  the  needs  of  individual  consumers?  Should 
consumers  actively  seek  to  change  the  institution  (i.e.  change  existing  laws 
or  procedures),  or  wait  for  the  institution  to  respond  gradually  to  societal 
changes? 

Research  to  find  out  Ixdw  consumers  with  problems  in  the  past  attempted  to 
change  or  deal  with  institutions  like  the  law. 


Asia  and  Africa; 
Develop i ient  of 
Nations  and  Citizens 


Economic  System 


Economic  Forces; 

Government 

Policies 


What  is  unique  about  the  things  Afro-Asians  consume  and  the  manner  in  which 
they  are  consumed?  What  might  help  to  explain  tins  uniqueness?  Should 
Afro-Asians  adopt  a  Western-style,  highly  technological  economic  system  in 
order  to  develop  the  consumptive  patterns  of  North  Americans?  What  might  be 
the  disadvantages  of  doing  so? 

Do  a  research  assignment  and/or  compose  a  story  indicating  future  trends  for 
consumers   in  an  Afro-Asian  country. 


A.   Industrialization: 
Selected  Market 
Economics  (e.g.,  Great! 
Britain)  '; 


Economic  System 


Private  Enterprise 


Industrialization  is  thought  to  have  increased  the  standard  of  living  of 
consumers.  However,  in  what  ways  did  it  increase  the  welfare  of  consumers 
in  London  in  the  middle  of  the  nineteenth  century?  (Read  an  excerpt  from  a 
work  by  Charles  Dickens,  as  well  as  sociological  studies  of  the  perioa;  see 
attached  Reading  List.)  What  lessons  about  economic  systems  might  be  drawn 
fraii  your  study  of  the  Inaustrial  Revolution?  Should  modern  economies 
concern  themselves  with  growth  at  any  cost,  or  should  they  concern 
thenselves  with  "quality  of  life"? 

Consider  ways  in  ^/hich  technology  might  be  used  to  improve  the  quality  of 
life  for  consumers. 


Grade 


Topic 
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JUIJIOR  HICH 

Consumer  Theme 


Consumer  Concept 


Industrialization: 
Canada 


Economic  System; 
Rights  and 
Responsibilities 


Economic  Forces; 
Right  to  Safety 


In  our  technological  society,  new  products  are  constantly  being  sold  in  the 
marketplace.  Are  some  of  the  products  sold  today  potentially  hazardous  or 
unsafe?  How  can  consumers  be  sure  that  they  are  safe?  Should  consumers 
have  a  total  right  to  safety?  Do  they  always  want  it? 

List  the  things  which  consumers  can  do  individually  to  ensure  safety.  List 
consumer  protection  agencies  and  organizations  and  their  precise  functions. 


Industrialization: 
Canada 


Enviroriment 


Effects  of 
Consumption 
Patterns  on  the 
Environment 


With  modern  technology,  Canadians  have  tremendous  potential  for  harnessing 
human  and  natural  resources  to  produce  new  goods  and  services.  What 
limitations  are  there  upon  our  ability  to  increase  production?  Should 
Canadians  support  environmental  conservation?  Should  Canadians  attempt  to 
limit  industrial  growth  at  the  expense  of  lowering  their  material  standard 
of  living? 

Consider  how  long  existing  supplies  of  non-renewable  resources  (oil 
deposits,  metals,  etc.)  are  likely  to  last.  Prepare  a  chart  listing  present 
supplies  of  these  resources.  Write  a  short  essay  on  the  implications  of 
your  chart  for  present  and  future  consumers. 


Industrialization: 
Canada 


Consul  iter 
Motivation 


Work/Leisure 


Too  often  people  tend  to  think  of  their  lives  as  divided  sharply  into  two 
roles  -  producers  and  consumers.  However,  it  should  be  evident  that  what 
one  does  during  working  hours  has  an  effect  upon  that  part  of  one's  life  not 
spent  "working" . 

What  types  of  occupations  exist  in  our  technological  society?  Should  people 
consider  their  values  regarding  work  not  only  in  terms  of  what  tney  will  be 
able  to  consume,  but  also  in  terms  of  the  intrinsic  satisfaction  work  gives 
them? 

Invite  people  from  the  community  to  discuss  occupational  opportunities  with 
the  class.  Emphasis  should  be  on  future  trends.  As  well,  read  excerpts 
from  a  novel  or  book  dealing  with  future  work  trends.  Write  a  short  essay 
explaining  how  perceptive  you  think  the  author  is  in  predicting  future 

trends . 
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SENIOR  HIGH 


Grade 


Topic 


Consumer  Theme 


Consumer  Concept 


10 


A.  Human  Rights  in  Canada 


Rights  and 
Responsibilities 


Rights  of 
Consumers  in 
Marketplace 


the 


What  laws  govern  business  practices?  Should  the  businessman  be  required  to 
adhere  to  laws  which  protect  the  consumer  or  should  "caveat  emptor"  (let  the 
buyer  beware)  apply? 

Discuss  the  consequences  of  failure  to  comply  with  existing  laws  and 

regulations  governing  business  practices.   (Contact  Alberta  Consumer  and 

Corporate  Affairs  or  Consumer  and  Corporate  Affairs  Canada  for 
information) . 

Are  the  laws  and  penalties  sufficient  to  prevent  most  or  all  businessmen 
from  contravening  the  laws?  Are  the  existing  laws  adequate?  If  not,  what 
more  should  be  done? 


10 


A.  Human  Rights  in  Canada 


Economic  System: 
Rights  and 
Responsibilities 


Poverty:  Using 
Limited  Financial 
Resources;  Social 
Welfare 


How  pervasive  is  poverty  in  Canadian  society?  In  what  ways  might  consumers 
be  at  a  disadvantage  in  the  marketplace?  In  what  ways  iaight  their  situation 
be  exploited  by  sellers  in  the  marketplace?  Should  legislation  be  enacted 
to  protect  and  if  necessary,  maintain  low-income  consumers  at  a  decent 
standard  of  living?  What  advice  would  you  give  to  consumers  to  ensure  that 
they  make  the  most  of  their  financial  and  other  resources? 

Contact  a  local  social  work  organization  (such  as  the  Salvation  Army)  to 
find  more  about  the  consumer  problems  of  the  poor. 


10 


A.  Human  Rights  in  Canada 


Rights  and 
Responsibilities 


Discrimination 


Are  you  aware  of  cases  where  consumers  have  been  discriminated  against  on 
the  basis  of  race,  style  of  dress,  etc?  Should  stores  be  entitled  to 
discriminate  against  certain  groups  of  consumers?  If  so,  under  what 
conditions? 

If  you  know  of  any  stores  or  rental  accomodation  agencies,  etc.,  which  have 
been  accused  of  discriminatory  practices,  write  the  manager  or  landlord  a 
letter  requesting  an  explanation  of  the  establishment's  policy. 
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SENIOli  HIGH 


Grade 


Topic 


Consumer  Theme 


Consumer  Concept 


11 


A.  Case  Studies  from 
the  Past 


Environment 


Environmental 
Consequences  of 
Consumption 


What  changes  have  been  made  in  your  neighbourhood  since  man  first  settled? 
What  kinds  of  resources  were  used  to  build  the  community?  How  is  your 
community  changing  today?  Should  additional  farmland  be  used  for  housing? 

Use  a  nap  of  the  city  you  live  in  to  identify  land  use  patterns.  State  the 
ways  in  which  your  community  could  better  make  use  of  the  land  (considering 
the  present  and  the  future). 


11 


B.  Case  Studies  of 

Contemporary  Societies 


Economic  System 


Market  Influences, 
Elasticity  of 
Demand 


In  your  case  study  of  two  contrasting  societies  (one  should  be  a  modern 
industrialized  nation,  the  other  an  "underdeveloped"  nation),  examine  the 
forces  which  contribute  to  changes  in  demand  for  goods  and  services. 
Consider  tradition  and  custom,  the  effect  of  mass  media,  the  influence  of 
popular  entertainment  figures,  etc. 

In  what  ways  have  these  influences  made  consumer  demand  more  or  less  elastic 
(flexible  according  to  price  change)?  Should  individuals  be  more  aware  of 
the  external  influences  upon  their  spending?  Report  on  the  future  trends 
that  might  occur  as  a  result  of  certain  influences  becoming  even  more 
pervasive.  Include  in  the  report  a  consideration  of  the  impact  of  trade, 
increased  communication  links,  mass  advertising  and  the  role  of 
multinational  corporations  upon  consumer  demand. 


11 


B. 


Case  Studies  of 
Contemporary  Societies 


Environment; 
Economic  System 


Conserver 
Societies 


What  are  some  of  the  common  concerns  of  environmental  groups  from  different 
countries?  Are  there  major  differences  in  the  outlook  of  the  contrasting 
countries  regarding  issues  such  as  pollution  and  food  production  (e.g. 
determining  whether  pesticides  are  to  be  used  or  not)?  Should  countries 
attempt  to  reconcile  their  differences  over  ecological  issues? 

Hold  a  class  debate.  Students  are  to  represent  the  interests  of  different 
societies  and  attempt  to  formulate  an  international  agreement  on  issues 
relating  to  environmental  conservation  and  resource  development. 
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JEIIIOR  HIGH 


Grade 


atopic 


Consumer  Theme 


Consumer  Concept 


12 


A.  The  Ideologies  of 
Nations 


Economic  System 


Consumer 
Sovereignty 


How  would  you  characterize  Canada's  present  economic  system?  What  is  the 
consumer's  role  in  this  economic  system?  Is  the  classical  economic  theory 
of  consumer  sovereignty  a  valid  depiction  of  today's  reality?  Should 
consumers  play  a  greater  role  in  defining  the  purpose  and  function  of  an 
economy?  What  proposals  would  you  make  defining  the  purpose  and  function  of 
an  economy?  What  proposals  would  you  hake  to  ensure  that  the  economy 
functions  in  a  way  that  better  ueets  the  needs  and  wants  of  all  consumers? 


12 


A.  The  Ideologies  of 
nations 


Environment 


Waste  and 
Recycling 


What  is  the  environmental  cost  of  producing  certain  manufactured  goods  which 
are  not  recycled  or  biodegradable?  Does  our  economic  system  fail  to 
properly  take  into  account  the  environmental  cost  of  production,  thereby 
creating  "externalities"?  Should  consumers  be  willing  to  sacrifice  some 
degree  of  material  affluence  in  order  to  take  external  costs  into  account? 

Consider  a  new  pricing  scheme  which  v/ould  take  environmental  costs  into 
account  (this  might  involve  the  use  of  government  incentives  for  more 
efficient  production  and  for  recycling  methods) . 


12 


B.  Co-operation  and 
Conflict  Among 
Nations 


Consumer 
Motivation; 
Rights  ana 
!  Responsibilities 


Social 

Consequences  of 
Consumer  Behaviour 


Do  consumers  in  different  countries  have  common  interests?  Should  consumers 
promote  international  co-operation  (e.g.  support  trade  agreements)?  Should 
they  support  nationalism  (e.g.  support  tariffs,  tax  incentives  for  national 
producers)?  Should  special  criteria  be  used  for  the  issue  of  nationalist 
protection  in  areas  involving  cultural  autonomy  (such  as  the  publishing 
industry)? 

Write  a  position  paper  on  whether  Canadian  consul  iters  should  act  as  a  group 
to  support  greater  international  co-operation  regarding  economic  issues. 
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READING  LIST.   CONSUMER  EDUCATION  FOR  THE  SOCIAL  STUDIES  PROGRAM 

The  following  list  is  an  attempt  to  indicate  the  nature  and  scope  of 
consumer-related  books  to  interested  teachers.  It  is  by  no  means  an  exhaus- 
tive list,  but  rather  is  believed  to  include  some  of  the  more  relevant  and 
stimulating  v»orks  available.  Teachers  must  be  sure  to  check  each  of  these 
references  to  ensure  that  they  are  suitable  for  the  age  level  of  the 
students  and  the  expectations  of  the  community. 

For  further  information  on  consumer-related  books,  kits,  films  and  film- 
strips  refer  to  Consumer  Education  Materials:  An  Annotated  List. 

REFERENCES : 

Barnett,  Richard  and  Mullar,  Ronald.  Global  Reach;  The  Power  of  the  Multi- 
national Corporations.  Simon  and  Schuster,  1974. 

Bliss,  Tamara,  et.  al.  The  Doing  Book:  An  Experimental  Approach  to  Consu- 
mer Education.  Middlesex  Community  College,  1973. 

Caplovitz,  David.  The  Poor  Pay  More.  Free  Press,  1967. 

Daw,  Grace.  You,  The  Consumer.  Wiley  Publishers,  1975. 

Dickson,  David.  Alternative  Technology.  Fontana  Books,  1975. 

Ewan,  Stuart.  Captains  of  Consciousness:  Advertising  and  the  Social  Roots 
of  Consumer  Culture.  McGraw-Hill,  1976. 

Galbraith,  John.  The  New  Industrial  State.  Houghton  Miflin,  1967. 

Goodman,  Paul.  Growing  Up  Absurd.  First  Sphere  Books,  1970. 

Kouerg,  Don,  et.al.  Values  Tech.  William  Kaufman,  1976. 

Meadows,  Denis,  et.  al.  The  Limits  to  Growth.  Signet,  1972. 

Mesapovic,  Mihaylo,  et.  al.  Mankind  At  the  Turning  Point.  New  American 
Library,  1974. 

Nader,  Ralph,  ed.  The  Consumer  and  Corporate  Accountability.  Harcourt 
Brace,  1973. 

Nash,  Hugh,  ed.  Progress  As  If  Survival  Mattered.  Friends  of  The  Earth, 
1977. 

Parker,  Allan,  Canadian  Consumer  Law.   International  Press,  1974. 

Raban,  Jonathan.  Soft  City.   Hamish  Hamilton,  1974. 

Richardson,  Boyce.  Strangers  Devour  the  Earth.   (The  James  Bay  Project) 

Roseman,  Ellen  and  Edmonston,  Phil.  Canadian  Consumers  Survival  Book. 
General  Publishing,  1977. 
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Ross,  Donald.  A  Public  Citizen's  Action  Manual.  Grossman,  1973. 

Schumacher,  E.  F.  Small  is  Beautiful:  A  Study  of  Economics  As  If  People 
Mattered.  Blond  &  Briggs,  1973. 

Scitovsky,  Tibor.  The  Joyless  Economy:  An  Inquiry  Into  Human  Satisfac- 
tion and  Consumer  Dissatisfaction.  Oxford  Univeristy,  1976. 

Slater,  Philip.  The  Pursuit  of  Loneliness:  A  Study  of  American  Culture 
At  the  Breaking  Point.  Beacon  Press,  1976. 

Theobold,  Robert.  Beyond  Despair.  New  Republic  Books,  1976. 

Tinbergen,  Jan,  et.  al.  RIO  (Reshaping  the  International  Order).  Signet, 
1977. 

Ward,  Barbara.  The  Home  of  Man.  McClelland  and  Stewart,  1976. 

Warmla,  Roman  and  W.  Harmon  Wilson.  Life  on  Paradise  Island.  Scott,  1970. 

You  and  the  Law:  A  Practical  Family  Guide  to  Canadian  Law,  Second  Edition, 
1976.^ 

Population,  Technology  and  Resources.  Science  Council  of  Canada,  Minister 
of  Supply  and  Services,  July,  1976. 


CHAFPER  13 
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COUSUMER  EDUCATION  AND  THE  LANGUAGE  ARTS  CURRICULUM 

ELEMENTARY 


Grade 


Skills 


Consumer  Theme 


Consumer  Concept 


Listening  and  Viewing 


Consumer  Motivation 


I  feeds  and  Wants 


Suggested  Activities; 

Through  words  and  pictures,  tell  the  class  a  simple  story  about  the  needs 
and  wants  of  a  family.   Ask  students  to  recall  the  items  which  family 
members  needed  to  consume  (or  use),  in  order  to  live.  A  fairy  tale  or  fable 
might  also  be  used  to  demonstrate  the  folly  of  wanting  something  which  one 
cannot  afford. 


Reading  and  Viewing, 
Speaking,  Writing 


Duymanship  and 
Money  Management 


Consumption 


Have  students  listen  to,  or  read,  a  story  about  a  child  who  does  extra 
chores,  or  saves  up  his/her  allowance  in  order  to  buy  something  wanted. 
Individual  students  could  tell  the  class  about  something  they  would  like  to 
work  and  save  for.  Following  this,  students  could  draw  a  picture  of  the 
item  they  would  like  and  below  it  compose  a  short  paragraph  explaining  why 
they  would  like  it. 


3 

Reading  and  Viewing 

The  Consumer  and 

Consumer  Culture 

The  Environment 

and  Its  Effects 
on  The 

Env  ironment 

Have  students  read  poems  or  stories  about  the  beauty  of  the  natural 
environment  and  also  about  the  threat  of  destroying  that  beauty.  Students 
may  also  make  up  their  own  poems  or  stories  aoout  something  in  the  natural 
environment  that  particularly  appeals  to  them.  They  could  also  collect 
pictures  and  photographs  of  the  natural  environment  and  of  ways  in  which  it 
has  been  altered. 


Grade 


Skills 


-45- 
ELEM1TTARY 

Consumer  Theme 


Consumer  Concept 


Listening  and  Viewing 


Rights  and 
Responsibilities 


Right  to  be  Heard 


Relate  to  the  students  an  anecdote,  interview  or  report  about  consumers  who 
have  had  a  problem  or  have  been  unsatisfied  v/ith  a  product  they  have 
purchased.  Ask  them  to  recall  the  details  of  the  problem.  Then  have 
students  role-play  the  situation  they  have  listened  to  -  lor  example,  one 
student  could  be  a  sales  clerk,  another  a  store  manager,  some  would  be 
buyers ,  etc . 

Emphasize  the  importance  of  using  effective  communication  skills  in  order  to 
make  the  most  of  the  right  to  be  heard.  This  entails  the  use  of 
communication  skills  in  a  variety  of  contexts,  including  person-to-person 
conversations,  telephone  conversations,  writing  letters  of  complaint,  etc. 
Following  the  role-playing,  students  could  compose  a  hypothetical  (or 
actual)  letter  of  inquiry  or  complaint  about  a  consumer  problem  (e.g.  poor 
service,  inability  to  obtain  product  desired,  overpricing). 


Listening  and  Viewing, 
Speaking,  Writing 


Consumer  Motivation; 

Buymanship; 

Environment 


Selling  Tech- 
niques; Budget- 
ing;  Pollution 


Have  students  form  into  groups  to  perform  a  puppet  show.  Each  group  can 
choose  a  certain  consumer  topic  and  write  dialogues  for  use  in  the  show. 
Suggested  topics  from  which  students  may  choose: 

"Listening  to  a  Door-to-Door  Salesman",  "Financial  Headaches",  "Buying  and 
Caring  For  a  Pet",  "Pollution  and  Waste",  "The  Responsibilities  of  the 
Consumer" . 


Students  should  also  be  encouraged  to  use  or  make  up  songs  related  to  the 
topic . 
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ELEMUJTARY 


Grade 


Skills 


Consumer  Theme 


Consumer  Concept 


Listening  and  Viewing 


Consumer  Motivation 


Advertising 


Examine  a  number  of  radio  and  television  ads.  Have  students  identify  and 
evaluate  ideas  expressed  in  the  ads  as  being  factual,  fictional, 
opinionated,  absurd,  plausible,  realistic,  fanciful,  exaggerated,  hunourous, 
logical,  relevant,  propagandist,  etc.  Appreciate  the  purposes  for  which  one 
views  or  reads  an  ad.  Discuss  the  question:  "Should  ads  be  viewed  mostly 
to  gain  information,  or  nostly  for  entertainment  and  emotional 
involvement?" 

Ask  students  to  interpret  facial  expressions,  gestures  and  body  movements  of 
the  people  who  promote  the  product  and  to  determine  how  these  get  the 
message  across.  Students  should  also  identify  the  ways  in  which  advertisers 
do  or  do  not  take  their  audience  into  account. 

Questions  for  discussion:  "Do  these  advertisers  tend  to  rely  on 
stereotypes,  exaggeration,  bias  or  a  bandwagon  effect  when  communicating?" 
"In  which  ways  are  advertisers  successful  in  communicating  to  you?"  "In 
which  ways  should  a  viewer  be  discriminating  and  sceptical  when  receiving 
messages?" 

Have  students  v/rite  three  or  four  well-organized  paragraphs  on  their 
attitudes  toward  advertisements,  including  the  information  sought, 
manipulative  devices,  and  other  things  to  beware,  along  with  procedures  for 
following  up  on  advertisements  by  validating  the  claims  and  acquiring  new 
information  (e.g.  "Is  this  product  actually  superior  to  all  the  others,  as 
the  ad  claims  it  is?"). 


Grade 


-47- 
JU1JI0R  HIGH 


Skills 


Consumer  Theme 


Consumer  Concept 


7 

1.   Developing  profi- 

Buymans ip ,  Rights 

Services,  Right 

ciency  in  dealing  with 

and  Responsibilities 

to  be  informed 

many  levels  of  oral  and 

written  language. 

2.  Locating  sources  of 

information. 

3.  Plotting  information 

on  charts  and  graphs. 

Encourage  students  to  make  use  of  their  rights  as  consumers  to  be  informed 
about  products.  Have  them  read  brochures,  pamphlets,  mail  order  catalogues, 
consumer  iragazines  (such  as  The  Canadian  Consumer  and  Consumer  Reports)  and 
books  in  order  to  become  more  informed  about  the  quality  and  safety  of 
products.  Dictionaries  should  be  consulted  where  necessary.  Conversation 
skills  can  be  developed  through  phoning  or  talking  in  person  with 
salespersons  and  others  with  knowledge  of  specific  products. 

As  well,  students  should  bring  to  class  labels  and  packages  which  list 
product  ingredients  and/or  instructions  for  use.  Proficiencies  in  reading 
and  analyzing  product  labels  should  be  developed. 

Further,  students  may  be  divided  into  groups  in  order  to  compile  group 
charts  on  certain  products.  These  would  be  based  on  the  information 
obtained  from  the  earlier  activities.  For  example,  one  chart  might  include 
different  brand  names  and  types  of  fishing  rods.  The  chart  would  include 
specifications,  price,  quality  and  other  relevant  information  about  the 
product. 


1.  Analyzing  commun- 
ication situations. 

2.  Recognizing  and  devel- 
oping sensitivity  to 
advert  isements . 

3.  Discovering  stimulus 
motivating  the  message. 


Consumer  Motivation 


Advertising  and 
the  Mass  Media 


Have  students  listen  to,  view  or  read  a  number  of  different  advertisements 
from  television,  radio,  newspapers  and  magazines.  Ask  the  in  to  list  their 
immediate  responses  and  identify  techniques  used  by  advertisers  such  as 
personification,  alliteration,  hyperbole,  metaphors,  jargon,  etc.  As  well, 
devices  such  as  the  use  of  background  music,  sound  eftects  or  scenery  should 
be  identified. 

Ensure  that  students  be  given  the  opportunity  to  reflect  upon  what  they 
observe  and  that  they  develop  critical,  interpretive  skills.  They  should 
distinguish  between  the  emotional  response  provoked  by  an  ad  and  the 

intrinsic  worth  of  the  product. 
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On  a  chart,  students  should  identity  those  phrases  and  terms  which 
communicate  something  about  the  intrinsic  worth  of  a  product  and  those  which 
have  an  actional  appeal  or  deal  with  some  supposed  result  of  using  the 
product  (you  become  successful,  the  opposite  sex  swoons  when  you  walk  by, 
etc.)  Distinctions  should  be  made  between  fact  and  opinion  and  between  fact 
and  fiction  or  distortion  of  truth.  To  test  students'  understanding,  have 
them  mount  their  own  advertising  campaigns  with  posters,  scripts  to  be  read 
out  in  class,  etc.  In  the  advertisements,  students  should  use  the  various 
techniques  they  have  observed  advertisers  using  in  as  creative  a  manner  as 
possible.  Perhaps  they  could  write  a  satire  on  the  advertising  industry. 


Developing  proficiency 
in  dealing  with  oral  and 
written  language: 
debates,  essays 


Rights  and 
Responsibilities 


Consumer 
Protection 


After  becoming  acquainted  with  formal  debating  procedures,  students  can  be 
given  the  opportunity  to  develop  their  own  debating  skills.  A  class  debate 
could  take  place  over  a  consumer  issue.  The  following  topics  are  suggested: 
"Should  consumers  be  given  greater  protection  by  government?"  "Should 
Canadian  v/riters  and  artists  be  given  greater  government  support  to  further 
cultural  development?"  "Should  television  and  radio  be  required  to  comply 
with  Canadian  content  standards?"  "Snould  advertising  standards  for  the 
mass  media  be  changed?"  In  the  debate,  the  consumer  interest  should  be 
given  prime  importance,  but  the  perspectives  of  other  groups,  such  as 
businesses  and  unions,  must  be  considered.  A  follow-up  would  have  students 
write  essays  on  trie  debated  topic. 


Selecting  reliable 
information  sources, 
assessing  the  reliability  \ 
of  inf ormat  ion . 


Buymanship; 
Rights  and 
Responsibilities 


Services;  Right 
to  be  Informed 


The  activity  suggested  for  grade  7  could  be  repeated,  in  greater  complexity 
and  with  the  emphasis  upon  assessing  the  reliability  of  information  gathered 
about  consumer  products.  An  important  mod if ication  vrould  be  for  students  to 
select  reliable  sources  of  information  on  the  environmental  impact  of 
certain  products  and  our  entire  consumption-oriented  society.  Again,  the 
emphasis  would  be  upon  assessing  the  reliability  of  information.  This 
activity  could  be  followed  up  by  writing  essays  on  the  inter-relationship 
between  our  present  Itorth  American  consumer  culture  and  the  environmental 
problems. 
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jutnoR  high 


Grade 


Skills 


Consumer  Theme 


Consumer  Concept 


Demonstrating  appreciation 
of  expressed  thought: 
relating  the  physical  and 
social  world  as  revealed  in 
literature  to  the  real  world 


Consumer  Motivation 


t feeds  and  Wants 


Certain  novels  and  short  stories  deal  with  the  problems  of  physical  survival 
or  the  difficulty  of  satisfying  consumer  needs  in  a  hostile,  or  indifferent 
environment.  For  example,  both  Hemingway's  The  Old  Man  and  the  Sea,  and 
Defoe's  Robinson  Crusoe ,  treat  the  basic  theme  of  man's  struggle"  with 
nature.  These  novels,  or  other  novels  or  short  stories  can  be  read  and 
discussed.  Part  of  the  discussion  could  include  a  comparison  and  contrast 
of  the  protagonist's  situation  as  a  consumer  with  the  situation  of 
students . 

Questions  for  discussion;  "What  needs  and  wants  of  the  protagonist  are 
similar  or  identical  to  your  own?"  "In  what  ways  are  you  dependent  on 
others  for  the  satisfaction  of  those  needs?"  "Could  you  be  as  self-reliant 
as  the  protagonist?"  "What  is  the  value  of  specialization  and  co-operation 
from  a  consumer's  point  of  view?" 


SEUIOR  HIGH 


10 

1. 

Developing  word  attack 
skills. 

Environment 

Consumer 

Dec  is  ion-Making ; 

2. 

Creating  a  unique 
communication 

Environmental 
Protection 

Have  students  mount  a  promotional  campaign  for  a  consumer  issue,  preferably 
one  relating  to  ecology.  One  suggestion  is  Environmental  Protection.  The 
students  could  write  reports,  make  up  posters,  interview  members  of  existing 
environmental  groups  or  others  involved  in  the  campaign  to  protect  the 
natural  environment.  Poems  and  stories  could  be  written  expressing 
appreciation  for  the  aesthetic  qualities  of  nature  and  concern  over  man's 
destructive  actions  towara  it. 
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SLNIOR  HIGH 


Grade 


Skills 


Consumer  Theme    Consumer  Concepts 


10 


Denonstrating  appreciation 
of  expressed  thought, 
relating  the  physical  and 
social  world  as  revealed  in 
literature  to  the  real  world. 


Buymanship 


Credit 


Have  stuaents  read  Shakespeare's  play,  The  Merchant  of  Venice.  In  a  class 
discussion,  students  could  be  asked  to  recollect  the  difficult  position 
Antonio  gets  himself  into  by  borrowing  a  large  amount  of  money.  Students 
should  consider  and  discuss  the  ways  in  which  credit  creates  problems  for 
many  individuals  in  today's  society.  While  creditors  may  not  be  able  to 
extract  a  pound  of  flesh  today,  the  quality  of  mercy  may  often  be  strained! 
(sorry  about  that  Portia).  A  suggested  topic  for  an  essay  might  be:  "The 
Financial  Problem  of  Antonio".  The  essay  might  include  a  brief  discussion 
of  modern  credit  problems  as  well  as  the  problems  faced  by  Shakespeare's 
characters  within  the  context  of  the  play. 

NOTE:  A  short  novel  (novella)  which  treats  the  financial  problems  of  an 
individual  in  the  liodern  North  American  society  is  Seize  The  Day,  by  Saul 
Bellow  (see  also  the  attached  Reading  List:  The  Consumer  in  Literature). 


11 


Recognizing  and  Understand- 
ing the  Meaning,  Power  and 
Use  of  Language 


Rights  and 
Responsibilities 


Consumer  Contracts 


To  improve  reading  skills,  which  will  be  needed  by  students  as  future 
consumers,  have  them  read  contracts  and  application  forms. 

The  teacher  could  collect  samples  of  printed  contracts  such  as  mortgages, 
leases,  credit  applications,  installment  contracts,  warranties  and 
guarantees. 


11 


Appreciating  and  Practicing 
the  Craft  of  The  Communica- 
tion Arts. 


Buymanship; 

Consumer 

Motivation 


Consumer  Inform- 
ation; Views 


Develop  a  "Consumer  Guide"  periodical  in  which  students  make  regular 
contributions  on  subjects  such  as  best  buys,  recreational  activities, 
cultural  events,  books  and  films  arid  tips  on  tow  to  enjoy  a  vacation. 
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SENIOR  HIGH 


Grade 


Skills 


Consumer  Theme 


Consumer  Concept 


12 

1.  Recognizing  and  Under- 

Consumer 

Personal  Values 

standing  The  Purpose  and 

Motivation 

Craft  Underlying  The 

Communication  Genres 

2.   Discovering  the  Relation- 

ships Between  a  Culture  and 

the  Expressive  Arts  of  its 

People 

1 

Have  students  bring  to  class  pop  records  which  deal  with  consumer  themes.  A 
number  of  fine  lyrics  have  been  written  by  contemporary  songwriters  and  many 
treat  consumer  issues.  A  suggested  list  of  songs  and  songwriters  (by 
no  means  complete)  is  provided  in  the  attached  Reading  List.  As  pop  music 
is  a  powerful  medium,  for  young  people  particularly,  the  opportunity  for 
students  to  listen  to  songs  should  stimulate  considerable  interest  in  a 
consumer  theme  and  should  be  followed  up  Qy  class  or  group  discussion  and  by 
the  v/riting  of  stories  or  essays. 


12 


Appreciating  and  Practicing     Combined 
the  Craft  of  the  Communication 
Arts  i 


Consumerism: 
Future  Trends 


Have  students  compose  essays,  stories  and  poeiiis  dealing  with  future  trends 
in  our  consumer  culture.  The  stories  iaay  be  science  fiction  or  Utopian, 
satirical,  absurdist,  or  traditional  in  nature.  Topics  might  include: 
"Work/Leisure:  Forecasts  For  The  Future":  "Urban  Living";  "I lev/  Gadgets  For 
The  Home";  "A  Cashless  Society".  While  students  should  certainly  be 
encouraged  to  ue  imaginative,  they  should  also  be  instructed  to  research 
relevant  literature  on  their  topic  in  order  to  become  as  fully  informed  and 
realistic  as  possible.  For  example,  if  a  student  wishes  to  write  a  story  on 
work  and  leisure,  he  or  she  should  research  in  order  to  discover  something 
about  the  role  that  technology  and  automation  are  playing  and  about  the 
nature  of  work  and  leisure.  Books  such  as  Growing  Up  Absurd ,  by  Paul 
Goodman  (especially  the  chapter  "Work"),  Culture  Against  Man,  by  Jules  Henry 
and  Future  Shock,  by  Alvm  Toffler,  might  be  some  of  the  readings  suggested 
by  the  teacher  (see  the  attached  Reading  List). 
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SENIOR  HIGH 


Grade 


Skills 


Consumer  Theme 


Consumer  Concept 


12 


Discovering  the 
Relationships 


Combined 


The  Consumer  in 
Literature 


A  number  of  the  recommended  works  of  literature  for  Grade  12  deal  with 
important  consumer  themes.  These  include  Fitzgerald's  novel  The  Great 
Gatsby ,  Miller's  play  The  Death  of  a  Salesman ,  Gogol's  short  story  (found  in 
Story  and  Structure,  ed.  Perrine),  "The  Overcoat"  and  Lawrence's  short 
story  "The  Rocking  Horse  Winner".  When  discussing  these  and  other  works, 
consumer  themes  could  be  emphasized. 

Questions  for  discussion: 

The  Great  Gatsby:  What  was  Jay  Gatsby 's  vision  of  the  successful  life?  Why 
do  you  think  he  was  obsessed  with  the  desire  to  love  and  possess  a  woman 
whose  voice  'sounded  like  honey'?  What  impressed  or  disturbed  you  most 
about  Fitzgerald's  depiction  of  the  affluent  consumer  lifestyle  of  Gatsby 
and  the  Buchanans? 

Death  of  a  Salesman.  What  did  Willy  Loman  want  nost  for  his  sons?  Could 
you  draw  any  parallels  between  Willy  Loman 's  decline  as  a  salesman  and  the 
rapid  obsolescence  of  many  goods  and  services  in  our  society?  Of  what 
importance  was  the  fantastic  material  success  of  his  brother  to  Willy? 

"The  Overcoat"  and  "The  Rocking  Horse  Winner":  In  what  ways  can  you  compare 
the  obsession  of  the  boy  (Paul)  in  "The  Rocking  Horse  Winner"  with  the 
obsession  of  the  civil  servant  (Akaky)  in  "The  Overcoat"?  What  symbols  of 
materialistic  pursuit  can  you  detect  in  the  two  stories? 
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READIMG  LIST:   THE  CONSUMER  II]  LITERATURE 

A  number  of  novels,  stories,  essays,  books  and  poems,  particularly  nodern 
works,  incorporate  consumer  themes.  For  the  interested  teacher,  here  is  a 
partial  listing  of  such  works.  It  is  meant  only  to  indicate  the  potential 
for  dealing  with  consumer  themes  and  concepts  through  literature.  Almost 
all  of  the  works  are  at  a  senior  high,  or  possibly  junior  high  reading 
level.  A  number  of  stories  exist  that  would  be  appropriate  for  elementary 
and  junior  high  grades.  However,  the  initiative  is  left  to  teachers  to  find 
and  use  such  stories  as  they  see  fit.  Teachers  are  advised  to  review  these 
materials  tor  appropriateness  in  their  particular  classrooms. 
NOTE    Asterisks  beside  titles  indicate  that  the  work  is  part  of  the 

recommended  or  supplementary  reading  list  for  Language  Arts  (as  of 

July,  1979). 

Uovels 


Atwood,  Margaret 

The  Edible  Woman 


Hemingway,  Ernest 

The  Old  Man  and  The  Sea* 


Bellow,  Saul 

Seize  The  Day 


Huxley,  Aldous 

Brave  Mew  World* 


Defoe,  Daniel 

Robinson  Crusoe* 


Orwell,  George 
1984* 


Dickens,  Charles 

Great  Expectations 


Pynchon,  Thomas 

The  Crying  of  Lot  49 


Dickens ,  Charles 
Hard  Times 


Richler,  Mordecai 

The  Apprenticeship  of  Duddy 
Kravitz 


Dreiser,  Theodore 
Sister  Carrie 


Steinbeck,  John 

The  Grapes  of  Wrath* 


Fritzgerald,  F.  Scott 
The  Great  Gatsby* 


West,  Mathaniel 

Day  of  the  Locusts 


Plays 


Albee,  Edwards 
Zoo  Story; 
The  American  Dream* 


0' Me ill,  Eugene 

*Long  Day's  Journey  Into  Might 


Brecht,  Bertold 

Mother  Courage  and  Her  Children 


Shaw,  George  B. 

Major  Barbara 


Chekov ,  Anton 

The  Cherry  Orchard* 


Shakespeare,  William 

The  Merchant  of  Venice* 


Ibsen,  Henrik 

A  Doll's  House* 


Tremblay,  Michel 

Les  Belles  Soeurs 


0' Casey,    Sean 

Juno  and  the  Paycock* 
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Stories 


Balzac,  Honore 

"Pere  Goriot" 


Gogol,  Nikolai 

"The  Overcoat"* 


Chaucer,  Geoffry 

"The  Pardoner's  Tale" 
from  The  Canterbury  Tales 

Chekov ,  Anton 

"Gooseberries" 

DuMaupassant ,  Guy 

"The  necklace"* 
"The  Gift" 

Fitzgerald,  F.  Scott 
"Winter  Dreams" 


Joyce ,  James 
"Araby" 


Lawrence,  D.  EI. 

The  Rocking  Horse  Winner"* 

Lessing,  Doris 

"An  Old  Woman  and  Her  Cat" 

Solzhenitsyn,  Alexander 
"Matryona's  House" 


Essays,  Books  ol"  General  Interest 

Points  of  View*,  Buxton,  et  al  -  essays:  Boswell,  "On  Wealth,  Poverty  and 
Merit";  Thoreau,  "excerpt  from  Walden";  Belloc,  "On  Poverty".  Mary  Jane 
Dunstan  and  Patricia  Garlan,  Worlds  in  The  Making  -  includes  a  number  of 
excerpts,  essays  and  stories  relating  to  consumerism. 


Ewan,  Stuart, 

Captains  of  Consciousness: 
Advertising  and  the  Social  Roots 
of  Consumer  Culture 

Frornm,    Erich 

The  Revolution  of  Hope ; 
The  Art  of  Loving*-" 

Goodman ,  Paul 

Growing  Up  Absura 

Henry ,  Jules 

Culture  Against  b tan 


Raban,  Jonathan 
Soft  City 


Schrank,  Jonatnan 

Understanding  Mass  Media 

Slater,  Philip 

Pursuit  of  Loneliness 
American  Culture  At  The 
Breaking  Point 

Thoreau,  Henry  David 
Walden 


Leonard,  George  B. 

The  Trans format ion 
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CIIAPTER  14 


Pop  Music 

The  lyrics  by  a  number  of  fine  songwriters  reflect  contemporary  trends 
including  advertising,  buymanship,  ecology,  the  urban  crises  and  various 
other  aspects  of  consumerism.  Students  may  own  records  and  tapes  \;hich 
include  songs  on  consumer  topics.  As  part  of  a  Gonsumer  Education  learning 
activity,  they  could  be  asked  to  bring  such  recorded  songs  to  class. 
Following  a  careful  listening  (with  written  lyrics  being  provided  where 
possible),  a  discussion  on  a  consumer  topic  could  ensue.  The  discussion 
could  initiate  a  variety  of  further  activities  such  as  writing  an  essay  or 
interviewing  wildlife  experts. 

For  the  interested  teacher,  a  number  of  songwriters  and  songs  with  consumer 
themes  are  listed,  as  a  sample  of  the  wide  possibilities  available.  Be  sure 
to  add  your  own  titles  to  the  list. 


Songwriter 
The  Band 
The  Beatles 


Song  ( s ) 

"Old  Rocking  Chair" 

"Money,  That's  What 

I  Want" 
"Taxaan" 


Album 


The  Band 


The  Beatles 


Revolver 


Jackson  Browne 


"Before  the  Deluge" 
"The  Pretender" 


Late  For  The  Sky 
The  Pretender 


Bruce  Cockburn 


"Gavin's  Woodpile" 
"Silver  Wheels" 


In  The  Falling  Dark 


Bob  Dylan 


"Your  Brand  New 
Leopard-Skin 
Pill-Box  Hat" 


Blonde  on  Blonde 


Murray  McLaughlin 


"The   Farmer's  Song" 
"Hard  Rock  Tov/n" 
"On  The  Boulevard" 


Live  Album 
Hard  Rock  Town 
On  The  Boulevard 


Joni  Mitchell 


Randy  Itewman 


"They  Paved  Paradise, 

Put  Up  A  Parking  Lot" 
"Song   to  Sharon" 

"You  Can't   Fool  The 

Fat  Man" 
"Baltimore" 


Ladies  Of  The  Canyon 

Heijera 

Little  Criminals 


Steely  Dan 


Al  Stewart 


"Won't  You  Sign  It, 

Stranger?" 
"The  Royal  Scam" 

"Midas  Shadow" 
"On  The  Border" 
"Sand  In  Your  Shoes" 


The  Royal  Scam 


The  Year  Of  The  Cat 


Loudon  Wainwright  III  "Bell  Bottoms  Song" 
Neil  Young  "After  The  Goldrush" 


Attempted  Moustache 
After  The  Golcirush 


CHAPTER  15 
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COIJSUMER  EDUCATION  AND  THE  SCIENCE  CURRICULUM 


ELEME1JTARY 


Division 


Science  Content 


Consumer  Topic     Consumer  Concepts 


Living  Things  Can  Be 
Classified  According  To 
Properties 


What  is  a  Consumer? 


Consumer 


Suggested  Activities: 

What  is  a  consumer?  Are  you  a  consumer?  What  do  you  consume  that  costs 
money?  What  do  you  consume  that  doesn't  (air,  sunlight,  water)? 

Classify  different  animals  according  to  the  things  they  consume. 


Plants  and  Animals  Grow, 
Require  Food,  Water,  and  Air, 
and  Respond  to  Their 
Environment 


IJeeds  of  Consumers 


Survival; 
Environment 


What  do  animals  and  men  need  to  consume  in  order  to  obtain  energy  to  work 
and  play?  Could  they  survive  without  the  sun  or  without  plants?  Why  or  why 
not? 


Name  all  the  tilings  your  aog  consumes  from  his  environment. 


Food  is  Cycled  Within 
An  Environment. 


A  Trip  to  the  Store 


Consumption, 
Production 


What  tilings  do  you  and  your  family  consume  at  the  store? 

Next  time  your  family  takes  a  trip  to  the  grocery  store,  think  about  the 
food  products  you  are  buying.  Make  a  list  of  the  various  food  items  and 
inquire  into  the  ways  in  which  they  are  produced. 


The  Living  and  Non-Living 
Parts  of  an  Environment 
Make  Up  An  Ecosystem. 


My  Environment 


Pollution; 
Conservation 


What  is  an  environment?  What  living  tilings  and  non-living  tilings  are  part 
of  your  environment?  What  life  processes  are  part  of  it?  Should  you  be 
aware   of  the  special  characteristics  of  your  environment? 

As  you  become  more  aware  of  the  characteristics,  you  may  become  nore 
concerned  about  the  tilings  you  can  do  to  protect  your  environment.  Observe 
your  environment  and  the  special  characteristics  you  like  about  it.  List 
the  ways  consumers  might  have  an  effect  on  their  environment. 
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Division 


Science  Content 


Consumer  Topic 


Consumer  Concepts 


Energy  Exists  In  Many  Forms 


Man's  Use  of  Fuel 


Energy; 

Transporta t  ion ; 
Fuel 


In  what  ways  is  man  different  from  other  animals  in  his  use  of  energy? 
Hint.  What  energy  does  nan  take  from  his  environment  in  order  to  heat  his 
homes  and  to  travel  from  place  to  place? 

List  the  forms  of  energy  used  for  fuel  in  a  chart,  including  their  source  or 
origin  and  the  process  by  which  they  were  formed. 


e.g. 


Fuel 


Coal 


Gas 


Place  Obtained 


Coal  deposits  in  earth 


Formation  Process 

Partial  decomposition  of 
vegetable  matter  under 
ground 


(to  be  completed  by  the  students) 


Our  Lifestyle  and  Consumer 
Behaviour  Can  Determine  Our 
Use  and  Misuse  of  Energy 
Sources 


Consumption  and 
Waste 


Waste; 

Waste  Disposal; 

Recycling 


What  happens  to  the  things  we  buy  which  we  don't  continue  to  use,  but  rather 
discard?  Do  you  think  that  the  boxes,  paper  and  plastic  disappear  when  they 
are  thrown  in  a  garbage  pail  and  hauled  off  by  a  garbage  truck?  Should  you 
throw  away  something  if  you  think  you  might  be  able  to  use  it  again?  Can 
you  think  of  ways  to  reuse  items? 


Our  Use  of  Energy  Can  Have 
Adverse  Effects  On  The 
Environment 


The  Production/ 
Consumption  Cycle 


Pollution; 

Was  te ,  By-Prod  uc  ts 


Do  consumers  pay  for  the  tull  environmental  cost  of  producing  a  good? 
Should  consumers  be  aware  of  the  waste  involved  in  the  extraction, 
manufacture,  distribution  and  consumption  of  a  product? 

Prepare  a  flow  chart  of  the  process  of  producing,  distributing  and  consuming 
a  good.  Be  sure  to  indicate  where  wasteful  by-products  occur  in  the 
process . 
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Plants  Are  Living  Things 
Which  Require  Water  And 
Sunlight,  Which  Grow,  And 
Need  Soil  Or  Other  Sources 
of  Nutrients 


Caring  for  Plants 


Photosynthesis 


In  what  ways  are  we  as  consumers  dependent  on  plants?  What  are  the  tilings 
we  might  do  to  protect  and  care  for  plants  growing  in  our  gardens  and 
homes? 


To  develop  care  and  respect  for  plants,  students  may,  in  class  or  at  home, 
wish  to  grow  certain  plants  and  watch  them  develop.  They  should  be  aware  of 
the  need  to  provide  their  plants  with  the  things  needed  for  growth,  like 
water  and  light.  This  may  turn  out  to  be  an  interesting  and  rewarding 
leisure-time  hobby  for  some  students. 
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Division 


Science  Content 


Consumer  lOpic 


Consumer  Concepts 


Structural  and  Behavioural 
Adaptations  Help  Organisms  TO 
Survive  in  Their  Environment 


Environmental 
Influence  on 
Consumption 


Adaptation 


In  which  ways  do  animals  adapt  to  their  environment?  In  which  ways  do 
humans?  People  nay  have  to  change  their  consumption  patterns  due  to  changes 
in  their  environment.  For  instance,  how  might  they  adapt  to  changing 
seasons  (e.g.  cold  weather)? 


Structural  and  Behavioural 
Adaptations  Help  Organisms  TOj 
Survive  in  Their  Environment 


Environmental 
Studies 


Conservation; 
Ecosystem 


Is  it  possible  that  men  have  altered  their  environment  too  much?  E'or 
instance,  can  you  think  of  times  when  a  community  might  alter  its 
environment,  only  to  wish  later  that  it  could  change  it  back  to  its 
original  condition?  (e.g.  a  community  that  has  chopped  down  all  the  trees 
in  the  forest,  or  used  up  all  available  land  for  highways  and  parking  lots.) 
Should  man  think  of  the  long-term  consequences  before  altering  his 
environment? 

Introduce  to  the  class  a  few  situations  in  which  people  vent  to  alter  their 
environment  but  wish  to  do  an  environmental  study  to  consider  possible 
consequences.  For  instance,  farmers  may  wish  to  irrigate  their  land  to 
increase  food  production  for  consumers.  So  they  wish  to  build  a  dam,  but 
first  consult  the  students  (in  their  role  as  environmental  experts)  for 
advice  on  possible  consequences  and  on  whether  the  dam  should  be  built. 


UOTE:  Division  2  teachers  may  wish  to  refer  to  the  program  guide  and  the 
ACCESS  Alberta  Series  entitled  E.Q.C.,  The  Way  to  Go  (Environmental 
Quality  Control),  for  further  ideas  and  expansion  of  those  nentioned 
above. 
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JUIJIOR  HIGII 


Grade   Science  Conceptual  Scheme 


Consumer  Ibpic    Consumer  Concepts 


Man  Has  Changed  and  Continues 

Consuming  More 

Effects  of 

lb  Change  The  Environment 

Consumption 
Patterns  on  the 
Environment 

In  what  ways  has  man,  in  his  desire  to  consume  more,  altered  his 
environment?  Should  man  alter  his  environment  to  consume  i.ore  and  more?  If 
so,  under  what  conditions? 

Inquire  into  the  reasons  for  the  extinction  or  near  extinction  of  certain 
wild  life,  such  as  the  peregrine  falcon  and  the  buffalo.  Consider  the 
extent  to  which  man,  in  his  desire  to  consume  more  and  more,  can  be  directly 
or  indirectly  responsible  for  the  situation.  Also  consider  ways  in  which 
man  can  alter  his  environment  to  consume  more,  but  in  less  destructive 
ways. 


Man  Has  Changed  and  Continues 
To  Change  The  Environment 


Unnecessary 
Consumption 


Conservation 


In  our  society,  are  there  products  we  consume  for  convenience  and  pleasure 
without  adequately  considering  environmental  consequences?  For  instance, 
consider  our  consumption  of  snack  foods.  Ask  the  following:  What 
nutritional  value  do  snack  foods  provide?  What  environmental  costs  are 
involved  in  their  production  (e.g.  packaging,  manufacturing  process,  added 
ingredients,  transport  costs,  wasteful  by-products)? 

Try  to  calculate  the  beneficial  consequences  to  the  environment  which  would 
result  from  a  50%  reduction  in  snack  food  consumption  by  Canadians. 


Water  is  the  Prme  Agent  in 
Various  Earth  Processes 


Water  Pollution  :  Water  Pollution 


To  what  extent  are  we  polluting  our  waters?  What  is  the  effect  of  such 
pollution?  Should  we  alter  our  consumption  behaviour  to  decrease  water 
pollution?  Should  Manufacturers  be  required  by  lav;  to  use  pollution  control 
devices?  Should  consumers  boycott  products  that  have  been  made  by  companies 
known  to  pollute? 

Consider  the  ways  in  which  water  pollution  can  be  avoided.  The  use  of 
tankers  to  transport  oil  over  large  water  bodies  nay  pose  a  great  threat  due 
to  the  possibility  of  an  oil  spill.  Research  to  find  newspaper  and  magazine 
articles  indicating  the  disastrous  consequences  which  a  spill  could  have 
(e.g.  the  North  Sea  Oil  Spill  of  1977). 
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JUNIOR  HIGH 


Grade   Science  Conceptual  Scheme 


Consumer  Topic    Consumer  Concepts 


Water  is  the  Prime  Agent 
in  Various  Earth  Processes 


Effects  of  Water 
Pollution 


Eutrophication 


What  does  the  word  eutrophication  mean?  How  pervasive  is  the  process? 

Describe  the  long-term  consequences  of  eutrophication  and  its  ultimate 
consequences  for  nan,  the  consumer. 


Water  is  the  Prime  Agent 
in  Various  Earth  Processes 


Energy 


Water  as  a  Source 
of  Energy 


How  can  water  be  harnessed  to  provide  energy  for  man?  What  are  the 
advantages  and  disadvantages  associated  with  the  development  of 
hydroelectric  power? 

Write  a  paper  on  the  long-term  benefits  and  costs  for  Canadian  consumers  of 
a  hydroelectric  project,  such  as  the  James  Bay  Project. 


Matter  and  Energy  are  Related 
and  Interchangeable.   Energy 
is  Responsible  for  Bringing 
About  Physical  and/or  Chemical 
Changes  in  the  Forms  and 
Behaviour  of  flatter 


Energy  Sources 


Alternative 
Energy  Sources 


In  our  society,  consumers  use  many  forms  and  large  amounts  of  energy.  Can 
you  name  them?  Ttewspapers  and  magazines  constantly  warn  us  of  possible 
energy  shortages  and  rises  in  the  price  of  energy  resources,  particularly 
oil.  Should  something  be  done  to  emphasize  use  of  other  energy  forms? 

Do  a  project  on  the  ways  to  conserve  oil  and  gas  by  using  other  energy 
forms,  such  as  solar,  wind  and  human  energy.  Be  sure  to  comment  on  the 
reasons  why  these  foriiis  of  energy  are  not  utilized  more  extensively  at 
present.  Research  into  scientific  experiments  and  development  of  oil-saving 
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JUIJIOR  HIGH 

techniques  such  as  use  of  electric  vehicles  for  transportation  and  the  use 
of  large  public  transport  systems  such  as  buses  or  rapid  transit.  Are  the 
costs  involved  worth  the  energy  to  be  saved? 


Hatter  and  Energy  are 
Related  and  Interchangeable 


Changing  Consumer 
Habits 


Conservation; 
Energy 

Conservation 
Levels 


What  changes  in  energy  consumption  have  occurred  in  Canada  between  the  turn 
of  the  century  and  now?  If  possible,  interview  a  grandparent  or  another 
elderly  person  to  find  out  about  the  energy  resources  used  in  the  early 
decades  of  the  1900 's.  Also  inquire  into  the  ways  in  which  people  of 
earlier  times  were  (either  by  choice  or  necessity)  "energy  conservers"  and 
"environmental  conservationists".  Are  there  any  conservation  techniques  we 
might  borrow  from  them  in  our  consumption  habits? 


9 

Matter  and  Energy  are 

Resources  and  our 

I  ton-Renewable 

Related  and  Interchangeable 

Economic  System 

Resources ; 
Renewable 
Resources ; 
Entropy 

Are  you  aware  of  the  differences  between  non-renewable  and  renewable 
resources?  Define  the  two.  Are  consumers  in  the  marketplace  sufficiently 
aware  of  the  difference  between  the  two?  Of  what  significance  is  the 
process  of  entropy  in  the  debate  over  mankind's  increasing  consumption  of 
natural  resources  (particularly  energy  resources)?  Should  pricing  of  goods 
in  our  economic  system  more  fully  reflect  the  process  of  entropy  and  the 
full  value  of  non-renewable  resources? 

Consider  ways  in  which  the  environmental  costs  of  goocis  (in  terms  of  both 
present  and  future  generations)  can  be  taken  into  account  by  consumers. 


Biology 
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senior  inai 


Science  Objective 


Consumer  Topic    Consumer  Concept 


10 

To  Explore  the  Current 

Transpor tat  ion 

Efficient  Use  of 

Critical  Environmental 

Energy 

Problems  of  Resource 

Managanent 

Compare  the  efficiency  of  various  modes  of  transportation  including  bus,  car 
and  bike  in  terms  of  BTU's. 

What  is  the  most  efficient  means  of  transport?  How  can  the  use  of  bicycles 
and  other  energy-efficient  means  of  transport  be  encouraged? 

Through  your  personal  behaviour  and  through  a  poster  campaign,  encourage  the 
use  of  transportation  by  means  other  than  that  of  a  car. 

Further.  Investigate  the  number  of  kilometers  of  space  devoted  to  roadways 
and  parking  lots  in  your  town  or  city.  Consider  the  tilings  that  the  land 
might  have  been  used  for  otherwise. 


10 


To  Explore  the  Current 
Critical  Environmental 
Problems  of  Over-Popula- 
tion 


The  Responsibil- 
ities of  Canadian 
Consumers 


International  Aid; 
Conservation 


In  what  sense  can  the  term  over-population  be  used?  Does  it  refer  simply  to 
too  many  people  in  too  small  an  area  or  to  too  many  people  given  limited 
resources  such  as  food  and  water,  as  well  as  land?  In  what  way  can  we  in 
Canada  better  use  and  consume  resources  so  countries  that  are  over-populated 
or  underdeveloped  can  be  helped?  Should  we  display  concern  over 
over-population  in  other  parts  of  the  world?  It  so,  should  our  scientists 
and  technological  industries  vrark  toward  the  improvement  of  the  lot  of 
consumers  in  other  parts  of  the  world  or  simply  cater  to  consumers  in 
Canada?  Why? 

Write  an  essay  on  the  ways  in  vrtuch  Canadians  could  best  aid  third-world 
nations.  Consider  the  sacrifices  you  feel  that  Canadian  consumers  should  be 
willing  to  make  in  order  to  promote  world  harmony. 
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SFJJIOR  HIGH 


Biology    Science  Objective 


Consumer  Topic 


Consumer  Concept 


20 

To  Further  Investigate 

Use  of  Pesticides 

Pesticides, 

the  Principles  of  Ecology 

Insecticides, 
Herbicides; 
Other  Pest 
Control  Tech- 
niques 

What  are  the  advantages  of  using  chemical  pesticides?  Did  you  know  that 
before  they  were  first  introduced,  millions  of  people  died  each  year  from  a 
host  of  insect-borne  diseases,  such  as  malaria?  What  are  the  disadvantages 
of  pesticide  use?  Should  the  use  of  pesticides  be  encouraged  as  being  the 
least  of  possible  evils?  Is  the  term  "pesticide"  inappropriate?  Why  might 
sane  scientists  consider  "biocide"  to  be  a  better  term  for  uany  chemicals? 

Research  and  report  on  other  insect-control  techniques  including  the 
following:  1)  natural  predators;  2)  bioenvironmental  control  (altering 
normal  practices  to  adversely  affect  pests  -  e.g.  stalk  cutting);  3) 
genetic  control  -  sex  sterilizers;  4)  microbial  insecticides. 


20 


To  Promote  an  Awareness  of 
the  Humanistic  Implica- 
tions of  Science  for 
Leisure-Time  Activities 


Leisure  Time 


Conservation; 
Financial  Costs; 
Environmental 
Costs 


In  what  ways  has  science  contributed  to  your  enjoyment  of  leisure  time?  Can 
you  tli ink  of  ways  in  which  you  could  apply  your  own  scientific  knowledge  to 
the  use  of  leisure  time? 

Consider  a  number  of  leisure-time  activities  from  an  environmental 
viewpoint.  Make  a  chart  listing  environmental  costs,  procedures  to  minimize 
these  costs  and  ways  in  which  naximum  enjoyment  of  nature  can  be  derived 
from  a  variety  of  leisure-time  activities.  For  instance,  recreational 
activities  such  as  tennis  ana  water-skiing  could  be  examined  in  terms  of 
resources  required  to  produce  the  equipment,  noise  and  air  pollution,  ways 
to  minimize  this  pollution  etc. 
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SEUIOR  HIGII 


Biology   Science  Objective 


Consumer  Topic 


Consumer  Concept 


30 

To  Study  Current  Biological 

Environmental 

Role  of  Govern- 

Problems 

Protection 

ment,  Ecosystem; 
Costs  of 
Economic  Growth 

What  are  the  consequences  of  continued  industrial  activity  for  the  ecosystem 
of  a  region?  Should  ecological  concerns  be  given  priority  over 
considerations  of  rapid  economic  growth? 

Research  into  the  effect  that  prolonged  pollution  can  have  on  an  ecosystem 
(e.g.  the  Great  Lakes).  Consider  the  ways  in  which  the  ecosystem  can  be 
restored.  Should  future  consumers  be  forced  to  pay  for  "environmental 
cleanup"?  Suggest  ways  in  which  governments  can  encourage  producers  and 
consumers  to  minimize  environmental  destruction. 


30 


To  Study  Current 
Biological  Problems 


Future  Trends 


L 


Environmental 
Design 


What  do  you  think  will  occur  in  the  future  if  present  world-wide  resource 
consul  apt ion  trends  continue?  Should  an  international  group  of  ecologists  be 
established  to  advise  national  governments  on  environmental  matters  (such  as 
stockpiling  of  resources,  fishing  regulations  or  greenhouse  effects)? 

Play  the  role  of  a  prophet  of  doom.  Write  a  story  or  essay  predicting  man's 
lifestyle  in  the  twenty-first  century  if  he  fails  to  heed  the  warnings  of 
environmental  conservationists.  IJow  become  the  prophet  of  hope.  Plan  a 
model  city,  elaborating  on  all  aspects  of  life  such  as  housing, 
transportation,  work  and  leisure.  The  model  city  should  enable  man  to  live 
in  harmony  with  nature. 


READING  LIST 
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COIJSUMER  EDUCATION  FOR  THE  SCIENCE  PROGRAM 


The  following  list  is  merely  an  effort  to  hint  at  the  range  of  reading 
materials  available  to  educators.  Many  of  the  works  listed  are  fairly 
advanced,  thus  nore  appropriate  for  the  senior  high  level  and  perhaps  the 
junior  high  level.  E'or  a  more  comprehensive  list  of  materials  for  the 
elementary,  junior  and  senior  high  levels,  refer  to  Consumer  Education 
Materials:  An  Annotated  List. 
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COUSUMER  EDUCATION  AND  THE  MATHEMATICS  CURRICULUM 


ELEMENTARY 


Grade 


Skills 


Consumer  Topics 


Comparing  Tvjo  or  More  Objects 


Food  Comparison  (by  size, 
weight) 


Suggested  Activities: 

Bring  to  class  various  fooa  items.    Fresh  fruit  and  vegetables  are 
suggested.   Compare  trie  items  in  terms  of  size  (e.g.  this  celery  stalk  is 
longer  than  that  one)  and  weight  (this  bag  of  carrots  is  heavier  than 
that) . 


Recognizing  Coins  and  Their  Values 


Examine  coins  and  become  aware  of  their  value  by  associating  them  with  items 
students  can  buy  (e.g.  2  pennies  buy  bubblegum,  2  dimes  buy  a  newspaper,  1 
quarter  buys  an  apple). 


Adding  and  Subtracting 


Shopping  List,  Collecting 
Change 


Prepare  a  very  simple  shopping  list,  with  whole  numbers  representing 


dollars.  Example  of  list: 


Total 


Shirt 

$8.00 

Pants 

12.00 

Hat 

4.00 

Shoes 

14.00 

Add  up  the  list, 


Understand  the  process  of  collecting  change  from  a  seller.  For  example,  an 
item  costs  $8.00;  you  hand  the  seller  a  $10.00  bill.  Flow  much  change  should 
you  receive? 


Reading  Dates  on  the  Calenuar 


Special  Dates 


Mark  important  dates  on  your  own  calendar  or  on  a  notepad.  These  might 
include  Christmas,  birthdays  and  other  occasions  for  which  you  might  wish  to 
buy  or  nake  a  gift  for  someone. 
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ELEMEUTARY 


Grade 


Skills 


Consumer  Topics 


Understanding  the  Symbols; 
">",  "<",  and  "=" 


Calculating  Amounts  of  Goods 


Calculate  the  amount  (size,  v/eight,  volume)  of  consumer  items  such  as  the 
volume  of  milk,  length  of  cloth  or  the  v/eight  of  canned  goods.  Different 
brands  of  the  same  items  are  to  be  compared,  using  the  symbols  ">",  "<",  and 


Measuring  Standard  Units: 
km,  dm,  etc. 


Transportation 


Measure  the  number  of  kilometers  different  consumer  goods  must  travel  in 
order  to  reach  Edmonton  from  different  locations  such  as  Vancouver, 
California  or  Japan.  If  possible,  travel  maps  which  list  distances  between 
cities  could  be  used. 


Using  Standard  Instruments 


Weighing  and  Measuring 
Package  Contents 


Use  a  litre  container  to  neasure  the  contents  of  food  packages.  Determine 
whether  the  amount  actually  measured  corresponds  to  the  amount  listed  on  the 
package . 


Interpreting  Simple  Ratio 
Situations 


Income/Savings 


Solve  consumer  problems  relating  to  simple  ratio  situations  -  e.g.  income  = 
$200.00,  expenditures  -  $100.00.  What  is  the  ratio  of  food  expenditures  to 
rent  expenditures  and  what  is  the  ratio  of  savings  to  income? 


Reading  Celsius  Thermometers 


Tei  ape  r a  t  u  re  Read  l  ng  s 


Read  the  Celsius  thermometer  and  become  aware  of  temperature  at  which  food 
items  can  be  stored  and/or  frozen.  Also,  develop  an  awareness  of  the 
importance  of  knowing  temperatures  in  planning  outdoor  recreation 
activities. 


5         Adding,  Subtracting,  Multiplying   Energy  Consumption 

i  : 
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ELEMEHTARY 

Calculate  the  cost  of  energy  that  a  family  might  consume  in  a  given  nonth. 
Students  could  be  supplied  with  data  on  the  amount  of  gasoline  consumed  by 
an  average  car  driver  and  the  amount  of  electricity  and  natural  gas  used  by 
an  average  family.  Calculate  the  effect  of  an  increase  in  the  cost  of 
energy  resources  such  as  oil  and  natural  gas. 


Grade 


Skills 


Consumer  Ibpics 


Expressing  Equivalent  Measures; 
e.g.  lm  +  .40m  +  2cm  =  1.42m  or 
14.2dm  or  142  cm 


Measurements  of  Consumer 
Goods 


Express  equivalent  measures  of  consumer  goods  purchased. 


Graphing  Ordered  Pairs 


Supply  -  Demand 


Discuss  the  concepts  of  supply  and  demand  (supply  -  the  amount  of  goods 
sellers  will  offer  at  a  given  price;  demand  -  the  amount  of  gooas  consumers 
will  purchase  at  a  given  price).  Graph  ord  red  pairs  from  supply-demand 
relationships,  e.g.  8  coats  demanded  when  price  is  $10.00  each,  5  coats 
deiuanded  when  price  is  $15.00  each,  etc. 


Using  Fractions,  Percentages 


Family  Savings 


Calculate  family  savings,  various  expenditures,  in  terms  of  percentages  of 
total  income.  Calculate  simple  interest  on  a  savings  account. 


Adding,  Subtracting,  Multiplying, 
Dividing 


Comparison  Shopping 


Do  comparison  shopping  surveys  at  different  food  stores.  Be  sure  to  collect 
price  data  on  identical  or  similar  foods  and  to  collect  the  data  within  a 
reasonably  short  period  of  time.  Attempt  to  determine  what  a  food  budget 
(using  the  Canada  Food  Guide  as  a  basis)  for  a  family  of  four  would  cost 
over  a  week,  a  i.onth  and  a  year  if  one  shopped  at  each  of  the  stores. 


Measurement:   Reading  Distances 


Holiday  Travelling 


Plan  a  holiday  trip  to  another  part  of  the  province  or  country  or  to  another 
country.  Calculate  and  record  distances  according  to  scale.  Calculate  the 
time  required  to  complete  a  trip  to  the  holiday  location  by  (a)  car;  (b) 
plane,  (c)  train;  and  (d)  bicycle;  using  average  rates  of  speed  for  each. 


Grade 
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JU1JIOR  HIGH 


Skills 


Consumer  Topics 


Estimating  the  Measurement  of 
Various  Objects  (linear, 
capacity,  mass)  in  Metric  Units 


Examine  a  number  of  consumer  products  -  kitchen  utensils,  recreational 
equipment,  etc.,  estimating  measurement  in  metric  units.  Convert  British 
measurements  (inches,  ounces,  etc.)  into  metric  units. 


Converting  Ratios  to  Percentages 


Examine  a  numh)er  of  statistics  indicating  ratios  -  e.g.  the  share  of 
national  income  spent  on  alcohol,  tobacco,  the  ratio  of  car  drivers  having 
accidents,  or  the  share  of  the  fooa  dollar  spent  on  meat.  Using  this 
information,  calculate  ratios  and  convert  to  percentages. 


Maintaining  Previously  Developed 
Computation  Skills  with 
Fractional  and  Decimal  numbers 


Personal  and  Family 
Budgeting 


Discuss  the  value  o£  uiaintaining  a  financial  budget.  Use  computational 
skills  to  develop  and  keep  a  personal  budget  record,  based  on  real  or 
hypothetical  expenditures  and  income,  allowance,  etc.  Do  the  same  for  a 
hypothetical  family. 


Solving  Word  Problems,  Using 
i  Simple  Interest,  Commission, 
Sales  Tax  and  Single  Discount 


Costs  of  Consigner 
Transactions 


Calculate  simple  interest  on  consumer  loans.  Calculate  the  price  of  gooos 
where  sales  taxes  are  added.  Calculate  the  interest  on  loans  and  bank 
deposits. 


T 


Solving  Word  Problems  Involving 
Percentage  of  Increase  or 
Decrease 


Sales  Reductions 


Calculate  actual  price  reductions  irom  advertisements  offering  percentage 
discounts  ("10%  oft  regular  price"). 
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JUIJIOIl  HIGH 


;rade 


Skills 


Consumer  Topics 


elective:  Consumerism  Unit 
Applying  Mathematical  Skills 
in  a  Variety  of  Life-Like 
Situations  Requiring  the 
Wise  Handling  of  Money 


See  the  Mathematics 
Curriculum  Guide  for 
Topics 


See  Curriculum  Guide.  In  addition  to  the  activities  outlined  in  the  guide, 
the  topic  Spending  Money  could  include  the  following  activity.  calculate 
per  unit  volume  or  weight  prices  to  find  best  buys  and  do  a  comparison 
shopping  survey  by  comparing  brand  names  of  certain  products  and  by 
comparing  prices  in  different  stores. 

As  well,  the  topic  Spending  Money  could  include  the  following  activity; 

calculate  the  costs  of  buying  a  lome  and  associated  costs  such  as  taxes, 

insurance,  depreciation,  furnishings  and  financing  the  purchase.  The  cost 

of  purchasing  a  IxDuse  could  then  be  compared  with  the  costs  of  renting  a 
house  or  apartment. 
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SLNIOR  HIGH 


Math 


Skills 


Example  Consumer  Topics 


15,  25 


Maintaining  Basic  Number  Opera- 
tions and  Relating  them  to  Data 
and  Descriptive  Statistics 


Insurance  Policies 


Discuss  the  meaning  of  insurance  and  other  terms  associated  with  it  such  as 
beneficiary,  premiums,  mortality  table,  etc.  Also  discuss  the  types  of 
insurance  coverage  available  including  term  insurance,  ordinary  life 
insurance  and  endowment  insurance  (life  insurance.)  Consider  the  function 
of  life  insurance,  auto  insurance  and  home  insurance,  e.g.  collision 
coverage,  public  liability  and  property  damange  (PL  &  PD) ,  comprehensive 
coverage  (auto  insurance),  homeowner's  policy  (house  insurance.) 

Use  the  mathematical  skills  necessary  to  calculate  the  costs  of  the  various 
insurance  policies. 


*  15,  25 


Maintaining  Basic  Number  Opera- 
tions and  Relating  them  to  Data 
and  Descriptive  Statistics. 


Living  Expenses 


Explore  the  basic  financial  realities  of  living  in  modern  Canadian  society. 
Examine  incomes  associated  with  various  occupations.  Compute  the  cost  of 
living  for  a  single  person  and  a  family.  Total  costs  could  include  food 
bills,  rent,  car  payments,  medical  and  dental  bills,  insurance,  educational 
costs,  and  miscellaneous  expenses. 

NOTE:  A  simulation  gaming  technique,  involving  the  use  of  dice  and  cards, 
could  make  this  learning  activity  more  stimulating.  It  is  important  that 
you  consider  financial  alternatives.  For  instance,  when  considering 
transportation  costs,  the  calculations  for  items  such  as  car  payments, 
repair  bills  and  insurance,  could  be  compared  with  the  cost  of  travelling  by 
bus  or  taxi. 


15,  25 


Maintaining  Basic  Number  Opera- 
tions and  Relating  them  to  Data 
and  Descriptive  Statistics. 


Banking  Services 


Find  out  what  services  banks  offer.  Understand  the  difference  between 
savings  and  chequing  accounts,  the  uses  of  certified  cheques,  travellers 
cheques,  etc.  Calculate  simple  interest  and  compound  interest,  and  note  the 
difference  between  the  two.  Calculate  the  actual  interest  which  will  accrue 
from  savings  accounts,  Canada  Savings  Bonds,  Savings  Certificates,  etc. 


*Under  the  nevTproposed  hath  curricula  some  consumer  topics  will  be  included 
under  option  sections.  These  topics  are  also  excellent  for  Math  10,  20,  30, 
13,  23  and  33  students,  and  nay  best  be  taught  as  elective  topics. 
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SENIOR  HIGH 


Math 


Skills 


Example  Consumer  Topics 


10,  13,  15, 
25 


*Statistics: 


Determining  the  Mean, 
Median  and  Mode  for 
Given  Numerical  Data 


The  Informed  Consumer 


As  a  consumer,  it  will  often  become  necessary  to  use  information  in  which 
the  calculation  of  averages  is  important.  Understand  how  means,  medians  and 
modes  are  calculated  from  numerical  data  and  determine  which  is  the  most 
appropriate  to  use  in  a  consumer  situation.  An  example  of  a  consumer 
situation  might  be:  given  data  on  the  price  of  top  grade  butter  per  500 
grams  in  8  different  stores,  find  the  arithmetic  mean. 


15,  20,  23, 

*Statistics: 

Recognizing  the 

The  Informed  Consumer 

25 

Techniques  Used  in 
Making  Predictions 
and  Estimates  from 

Samples 

-.      .  ■— ,   .  - — — ,  -,. i 

i 

! 

To  become  an  informed  consumer  in  today's  complex  marketplace,  it  is  at 
times  necessary  to  utilize  and  evaluate  statistical  data.  For  instance,  a 
number  of  advertising  claims  involve  the  use  of  statistical  data.  Given 
statistical  data  on  the  efficiency  of  different  consumer  products  (e.g.  the 
reduction  in  cavities  resulting  from  the  use  of  a  certain  brand  of 
toothpaste),  do  calculations  and  comparisons  of  competing  brands.  Be  aware 
of  the  importance  of  using  random,  unbiased  samples  when  collecting  data. 
It  would  also  be  useful  to  analyze  statistical  data  pertinent  to  consumers, 
including  unemployment  rates  in  regions  across  Canada,  the  Consumer  Price 
Index,  inflation  rates,  Gross  National  Product,  etc.  Develop  awareness  of 
the  methods  by  v;hich  sampling  is  done  and  the  procedure  by  which  rates  are 
calculated. 


30 


Analyzing  and  Solving  Simple 
Prouability  Problems 


Consumer  Risk-Taking 


Understand  the  importance  of  solving  probability  problems  in  order  to 
increase  one's  awareness  of  future  consequences  of  consuming  decisions.  For 
example,  probability  probleios  regarding  lottery  tickets,  bingo  games,  and 
other  chance  events  can  be  solved.  Further,  the  probability  of  an  outdoor 
sporting  event  being  rained  out  could  be  calculated.  Other  probability 
probleuis  might  include  calculating  the  likelihood  of  having  an  automobile 
accident,  thus  increasing  one's  insurance  rate,  the  likelihood  of  being 
hospitalized  and  losing  one's  takehome  pay,  the  probability  of  purchasing  a 
sale-priced  item  in  a  given  honth  of  the  year. 


*   Under  the  new  proposed  math  curricula,  the  topic  of  statistics  will  be 
included  in  nath  programs  through  grades  10  to  12. 


CHAPTER  17 
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CONSUMER  EDUCATiai  AND  THE  OTHER  SUBJECT  AREAS 


JUNIOR  HIGH 


Grade 


Subject 


Topic 


Consumer 
Theme 


Consumer 
Concept 


Health 


3moking 


Motivation 


Val ues 


Suggested  Activities. 

Inquire  into  the  reasons  people  offer  for  their  smoking  habit  (perhaps  a 
survey  could  be  conducted.) 

Are  the  reasons  people  give  satisfactory,  in  your  estimation?  Should  nore 
effort  be  given  to  advertise  the  possible  hazards  of  siiioking?  Which  means 
might  be  the  most  successful? 

Consider  what  you  might  consume  with  money  that  would  otherwise  be  spent  on 
cigarettes. 


Health 

Body  Needs 

Motivation 

Needs  and 
Wants 

Become  aware  of  the  needs  of  your  body  for  proper  nourishment  and  exercise. 
Prepare  a  list  of  the  foods  you  would  have  to  buy  in  order  to  obtain  proper 
nourishment.   List  different  foods,  including  substitutes  of  certain  foods 
for  others,  and  their  prices. 


9 

Health 

Safety  on 

Rights  and 

Responsibi- 

Wheels 

Responsibi- 
lities 

lity  to  use 
Protective 

Measures 

Consider  the  extent  to  which  people  are  responsible  for  protecting 
themselves  from  accidents. 

Should  the  wearing  of  seat  belts  be  mandatory? 

What  facts  about  prevention  of  injury  through  the  use  of  seat  uelts  are 
available? 


If  you  so  desire,  organize  a  campaign  to  promote  the  wearing  of  seat  belts. 
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COMSUMER  EDUCATION  AIJD  THE  OTHER  SUBJECT  AREAS 


JU1JIOR  HIGH 


7-9 


Physical 
Education 


Hiking  and 
Cainpcraft 


Buyiuanship 
Environment 


Knowing 

Consumption 

Alternatives; 

native 

Appreciation 


Consider  the  purchases  one  must  make  in  order  to  go  camping.  Make  a  list  of 
the  different  types  of  tenting  and  other  related  outdoor  equipment 
available,  including  their  approximate  cost  and  the  variety  of  uses  they  are 
designed  for.  Consider  the  equipment  you  would  most  prefer  to  buy  in  the 
future.  Express  your  feelings  about  the  aesthetic  value  of  nature  and 
consider  the  ways  in  which  man  has  destructively  altered  his  environment. 
List  the  procedures  by  which  campers  and  other  outdoor  recreation 
enthusiasts  can  avoid  despoiling  nature. 


Guidance 


Occupations 


Motivation 
The  Economic; 
System 


Work  (The 
Consumer  as 
Producer) 
Values 


Consider  the  type  of  occupation  you  might  wish  to  have  in  the  future,  both 
in  terms  of  intrinsic  job  satisfaction  and  the  consumer  lifestyle  you  wish 
to  choose  for  yourself.  This  entails  a  knowledge  of  your  personal  values. 

How  important  is  30b  satisfaction  to  you?   Would  you  be  willing  to  take  a 

lower-paying  30b  if  it  offered  greater  intrinsic  satisfaction  to  you?   In 

what  ways  do  different  occupations  contribute  to  the  satisfaction  of 
consumers1  needs  and  wants? 


Examine  the  present  economic  system  and  forecasts  of  future  economic  trends 
to  see  what  types  of  occupations  might  be  uost  needed  at  the  time  you 
graduate  from  iiigh  school,  technical  school  or  university. 
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CONSUMER  EDUCATION  AUD  THE  OTHER  SUBJECT  AREAS 


Grade 

Subject 

HIGH  SCHOOL 
Topic 

Consumer 
Theme 

Consumer 
Concepts 

10 

Health  and 

Personal 

Development 

Public 
Health 

Motivation 

Personality 
and  Consumer 
Behaviour 

Suggested  Activities: 

Do  a  case  study  on  the  use  and  abuse  of  alcohol  in  Canadian  society. 

What  are  some  of  the  uiajor  causes  of  alcoholism?   What  are  its  effects? 
What  should  be  done  to  attempt  to  prevent  and  "cure"  it? 

Write  a  letter  to  a  public  agency  in  order  to  find  out  more  about 
alcohol-related  problems. 

Read  a  story  about  the  consequences  of  a  heavy  dependence  on  alcohol. 


10 


Health  and 

Personal 

Development 


Preventing      Rights  and  i  Rights  to 
Accidents       Responsibi-  j  Safety 
lities 


Collect  newspaper  and  magazine  reports  of  industrial  and  recreational 
accidents. 

How  were  these  accidents  caused?  Was  someone  responsible  for  them?  What 
should  be  done  to  increase  safety  standards  and  to  ensure  that  the 
likelihood  of  such  an  accident  recurring  will  be  small? 

Write  to  a  government  department  for  infonoation  on  safety  precautions 
people  can  take  when  travelling  by  car,  camping,  swimming,  or  boating. 

ARTS 


11 


Arts  20 


Environ- 
mental 
Study 


Environment  :  Environmental 
Design 


Examine  ways  in  which  a  city  can  develop  in  harmony  with  nature.  If 
possible,  examine  architecture  that  reflects  an  ecological  concern.  Also 
consider  ways  in  which  buildings  can  wore  efficiently  use  energy  and  other 
natural  resources. 
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CONSUMER  EDUCATION  AND  THE  OTHER  SUBJECT  AREAS 


BUSINESS  EDUCATION 


Grade 


Subject 


Topic 


Consumer 
Theme 


Consumer 
Concept 


10 


Accounting 


Record 
Keeping 


Buymanship 
and  Money 
Management 


Budgeting 


Maintain  a  personal  accounting  record  of  your  expenditures  and  income, 
allowance,  etc.  Devise  a  budget  that  enables  you  to  save  for  future 
purchases  such  as  gifts  and  holidays. 


10 


Business 
Foundations 


Purpose  of 
Business 
in  the 
Canadian 
Economy 


The  Economic 
System 


Needs  and 
Wants ;  Consum- 
er Demand; 
Marketplace 


Consider  the  functions  of  any  economic  system.  Discuss  the  ways  in  which 
the  Canadian  economic  system  is  organized  to  meet  the  needs  and  wants  of 
consumers . 

In  what  ways  can  business  best  discover  what  needs  and  wants  of  consumers 
are  most  important?  Should  business  provide  channels  for  consumers  to 
articulate  their  interests  (through  writing  letters,  meeting  with  business 
leaders,  etc.)  or  is  the  "dollar  vote"  of  consumers  always  the  best 
indicator? 

Write  a  report  on  the  ways  in  which  a  given  business  could  best  service  the 
needs  and  wants  of  consumers. 


12 


Business 

Foundations 

30 


The  Welfare 
of  the 
Consumer 


The  Economic 
System, 

Rights  and 
Responsibi- 
lities 


Business 
Organization, 
Seeking 
Redress 


Research  to  discover  complaints  which  consumers  have  made  about  businesses. 

In  what  ways  can  consumers  seek  redress  for  their  complaints? 
Snould  businesses  be  uore  responsive  to  consumer  complaints? 

Discuss  tne  procedures  businesses  can  follow  to  facilitate  the  handling  of 
consumer  complaints. 
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CONSUMER  EDUCATION  AND  THE  OTHER  SUBJECT  AREAS 


BUSINESS  EDUCATION 


Grade 


Subject 


Topic 


Consumer 
Theme 


Consumer 
Concept 


11 


Law  20 


Contract 


Rights  and 
Respons  ibil i- 
ties 


Contracts 


Examine  a  number  of  sample  contracts. 

What  generally  are  the  rights  and  obligations  regarding  contracts? 
What  specific  rights  and  obligations  flow  from  this  particular  contract? 
What  protection  does  legislation  provide  for  the  consumer?  (e.g.  the  Alberta 
Sale  of  Goods  Act,  The  Bills  of  Sale  Act,  The  Conditional  Sales  Act.) 
Should  you  enter  into  a  legal  agreement  without  knowing  and  comprehending 
all  the  terms? 

Write  a  paper  suggesting  ways  in  which  the  average  consumer  can  become  more 
aware  of  his  legal  rights.  Include  a  list  of  protection  agencies,  their 
precise  functions  and  the  procedure  by  which  they  can  be  contacted. 


11 


Law  20 


Canadian 

Legal 

System 


Rights  and 
Respons ibil- 
ties 


Examine  the  history  of  trie  consumer's  position  under  Roman  Law,  English 
Common  Law  and  Canadian  Law.  Be  sure  to  consider  the  rationale  for  the 
maxim  "caveat  emptor." 

Do  you  think  "caveat  emptor"  would  basically  characterize  the  consumer's 
position  from  the  law's  viewpoint  until  very  recently?  Is  there  a  need  to 
question  the  maxim  and  its  underlying  presumptions,  given  the  nature  of  the 
modern  marketplace?  In  what  ways  are  legislation  and  judicial 
interpretation  giving  increased  protection  to  consumers? 

Should  more  protection  be  given  to  consumers?  'Write  up  a  Consumers'  Bill  of 
Rights . 
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CONSUMER  EDUCATION  AND  THE  OTHER  SUBJECT  AREAS 
BUSINESS  EDUCATION 


Grade 


Subject 


Topic 


Consumer 
Theme 


Consumer 
Concept 


11 


Law  20 


Family  Law 


Rights  and 
Responsibili- 
ties 


Welfare 
Legislation 


Examine  welfare  legislation  in  order  to  determine  if  it  enables  recipients 
to  attain  an  adequate  standard  of  living. 

What  are  the  needs  of  welfare  recipients?  Should  fellow  citizens  be 
concerned  if  these  needs  are  not  satisfied? 

Through  research  and  interviews  with  welfare  agencies,  find  out  how  well 
recipients  are  able  to  hieet  their  consuming  needs  under  the  present  law. 
Also  research  to  discover  the  major  difficulties  and  complaints  regarding 
administration  of  the  existing  law. 
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I10ME  ECONOMICS 


Grade         Subject 


Topic 


Consumer  Theme    Consumer  Concept 


10 


Clothing  and 
Textiles 


Clothing 


Rights  and 
Respons  ibil i t ies 


Consumer 
Behaviour 


Consider  the  effort  that  went  into  the  production  of  your  clothes.  Perhaps 
you  could  read  a  story  about  a  pioneer  society,  where  all  clothes  were 
handmade  and  where  responsible  use  of'  clothing  was  a  necessity. 

How  would  you  treat  your  clothes  it  you  had  spent  the  time  making  them  all 
yourself?  Should  you  develop  responsibility  in  use  of  clothes?  If  you  do 
not  act  responsibly  (e.g.  fail  to  follow  cleaning  instructions)  have  you  a 
right  to  complain  if  sometning  happens  to  them? 

Make  a  list  of  the  ways  in  which  you  can  get  maximum  use  from  your  clothes. 


11 


Clothing  and 
Textiles 


Decision 
Making 


Buymanship 
Motivation 


Consumer 
Behaviour 


Consider  personal  values  and  determine  needs  and  wants  regarding  clothes 
before  shopping.  A  decision  should  be  made,  for  instance,  on  whether  a 
jacket  is  wanted  primarily  for  durability  and  warmth  or  primarily  for 
fashion,  before  shopping  at  a  store.  Become  aware  of  the  qualities  of 
different  fabrics  and  practice  comparative  shopping  in  order  to  get  the  best 
possible  buy. 


12 


Clothing  and 
Textiles 


Information  i  Buymanship 


Spending 


Read  brochures  and  consumer  magazines  such  as  Consumer  Reports  and  The 
Canadian  Consumer  in  order  to  increase  knowledge  about  clothing  purchases 
and  design. 


Grade    Subject 


Topic 
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Consumer  Theme 


Consumer  Concept 


10 


Modern 
Living 


Housing 


The  economic  System, 
Rights  & 
Responsibilities 


Supply  &  Demand, 
Rights,  Adequate 
Standard  of  Living 


Consider  problems  related  to  supply  and  quality  of  urban  housing.  Read 
excerpts  or  chapters  from  books  on  the  subject  of  urban  living,  such  as 
Barbara  Ward's  The  Home  of  Man. 

What  are  the  minimum  housing  requirements  of  Canadians?  Should  every 
Canadian  citizen  possess  the  right  to  obtain  adequate  shelter?  What  can  be 
done  by  urban  planners  to  improve  the  housing  situation? 

State  the  considerations  which  prospective  buyers  should  take  into  account 
before  deciding  to  buy  a  iiousing  unit. 


11 


Modern        Money 
Living        Management 


Buymanship  &  Money 
Management , 
Motivation 


Budgeting,  Person- 
al Values 


Discuss  the  importance  of  preparing  a  family  budget. 

Is  it  important  that  each  family  member  articulates  and  clarifies  his/her 
values  before  preparing  a  budget?  Should  all  family  members  be  involved  in 
the  preparation  of  a  budget? 

Make  a  list  of  the  factors  and  considerations  that  the  "ideal"  family  would 
take  into  account  when  planning  a  budget.  Role-play  various  situations  in 
which  budgets  might  have  to  be  revised  because  of  certain  circumstances, 
such  as  loss  of  employment,  preparation  for  a  child's  education,  a  debt 
situation  or  unexpected  dental  expenses. 


12 


Modern 
Living 


Family  Life 


Motivation 


Values,  Leisure 


Consider  the  ways  in  which  family  members  can  spend  their  leisure  time  by 
participating  in  activities  together.  Discuss  the  ways  in  which  certain 
activities  nay  enhance  the  development  of  good  interpersonal  relationships 
between  family  members.  A  comparison  of  alternative  uses  of  time  could  be 
made  -  e.g.  comparing  the  advantages  of  watching  television  with  the 
advantages  of  going  bowling  (or  to  a  rock  concert).  Hold  a  debate  on  the 
reasons  for  the  alienation  of  some  young  people  from  their  parents.  Take  a 
position  on  whether  you  believe  the  problems  of  the  "Generation  Gap"  can  be 
overcome,  and  if  so,  on  the  ways  leisure  time  can  be  used  to  overcome  these 
problems. 
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Grade         Subject 


Topic 


Consumer  Theiiie         Consumer  Concept 


10 


Food  Science 


Selecting  a 
Family  Diet 


Buymanship 
Motivation 


Advertising 


Examine  a  number  of  food  advertiseiuents. 

What  qualities  about  the  food  are  stressed?  Are  consumers  nade  aware  of  the 
cumulative  effect  the  consumption  of  "junk  food"  or  "sugar  coated"  food  may 
have  upon  their  health?  What  persuasive  techniques  snould  you  be  aware  of 
when  analyzing  advertisements? 

Discuss  the  best  ways  consumers  can  make  use  of  advertisements  and  other 
information  pertaining  to  food  in  order  to  economize  and  uaintain  health. 


11 


Food  Science 


Consumer's 
Purchasing 
Habits 


Motivation 


i  Values  - 

i  Proper  Nutrition 


Report  on  the  way  in  which  lack  of  proper  concern  for  nutritional  value  on 
the  part  of  consumers  has  contributed  to  the  vast  supply  of  non-nutritional 
foods  on  the  narket  today. 


12 


Food  Science 


World  Food    Rights  and      '  International 
Situation     Responsibilities  I  Food  Aid 
The  Economic 

i 

i  System 


Discuss  Canada's  role  in  aiding  consumers  from  underdeveloped  nations. 

What  are  the  basic  food  probleuis  of  the  underdeveloped  nations?  Should 
Canadians  produce  a  surplus  of  wheat  and  other  food  in  order  to  aid  these 
nations?  Should  Canadians  aid  underdeveloped  countries  by  exporting  nodern 
technology  and  its  infrastructure  (machines,  skilled  workers)  or  by  giving 
money  and  basic  necessities,  like  food? 

Write  an  essay  on  the  ways  in  which  Canadian  consumers  might  contribute  to 
the  well-being  of  consumers  of  other  nations. 
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LAIJGUAGE  ARTS 


Grade         Subject 


Topic 


Consumer 
Theme 


Consui.ter 
Concept 


11 


Elective  Module: 
Communications 
21 


Language  as 
a  Manipulative 
Device 


Motivation, 
Buymanship 


Selling 
Techniques , 
Mass  Media, 
Spending 


Analyze  ads  to  consider  what  their  actual  function  is. 

Consider  various  persuasive  techniques  used,  such  as: 

1.  The  unfinished  claim 

2.  The  vague  claim 

3.  Exaggeration 

4.  Emotional  transference 
6.  The  rhetorical  question 

For  a  further  understanding  of  advertising  techniques,  read  Chapter  2  of 
Understanding  Mass  Media,  by  Jeffrey  Schrank,  as  well  as  other  books  on  the 
subject. 

Suggest  what  the  proper  purpose  of  advertisements  should  be,  and  assess  the 
extent  to  which  the  ads  neet  this  purpose.  Write  your  own  advertisements, 
based  on  what  you  think  would  best  serve  the  consumer  interest.  The  ads 
should  hopefully  consist  of  relevant  consumer  information,  and  be  presented 
in  a  concise  yet  entertaining  manner  (just  because  ads  can  be  sincere  and 
informative  does  not  irean  that  they  have  to  be  drab!) 

As  well  write  counter-advertisements,  in  which  both  sides  of  a  product's 
characteristics  are  presented.  The  advertisements  by  manufacturers  will 
undoubtedly  euphasize  positive  aspects  of  the  product.  Your  role  v/ill  be  to 
create  advertisements  on  behalf  of  the  consumers'  interest.  This  will 
entail  an  objective  statement  of  what  the  product  is  actually  capable  of 
doing,  and  also  of  what  it  is  not  capable  of  doing,  things  to  beware,  safety 
precaut ions , etc . 


10 


Occupations 


Career 
Opportunities 


Motivation, 

Economic 

System 


Standard  of 
Living;  Leisure; 
Work  (The  Consu- 
mer as  Producer) 


Consider  career  opportunities  from  the  point  of  view  of  your  consumer 
values.  how  important  to  you  is  the  ability  to  enjoy  a  high  material 
standard  of  living?  Are  you  willing  to  sacrifice  personal  satisfaction  froia 
work  in  order  to  gain  material  prosperity  (if  necessary)?  Should  "work"  be 
something  one  enjoys  uoing,  or  should  enjoyment  only  be  a  consideration  in 
relation  to  leisure  time? 

Write  the  perfect  job  description  of  yourself,  taking  into  account  your 
values,  needs  and  personal  capabilities. 
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SOCIAL  SCIENCE 


Grade    Subject 


Topic 


Consumer  Theme    Consumer  Concept 


10  -  12 


Geography 


Interdepend- 
ence 


The  Environment, 
The  Economic 
System 


Adaptation  Trade 


Examine  different  geographic  locations  across  Canada.  Consider  the  ways  in 
which  people  adapt  their  consumption  behaviour  to  the  resources  and  to  the 
characteristics  of  their  region.  Consider  the  role  of  trade  between  regions 
in  enabling  people  to  satisfy  uiany  of  their  needs  and  wants. 


10  -  IP- 


Sociology 


Influences  on 
Behaviour 


Motivation 


;lass  Media 


Examine  the  role  of  mass  communications  in  influencing  consumer  behaviour. 
What  is  the  cumulative  effect  upon  society  of  the  constant  efforts  made 
urging  people  to  "buy,  buy"  and  to  want  "more  and  more".  Given  the  growing 
concern  with  limited  and  dwindling  resources  (financial  and  env ironmental ) , 
can  the  mass  nedia  play  a  role  in  promoting  a  "conserver  ethic"? 


10  -  12 


Economics 


Supply  and 
Demand 


The  Economic 
System 


Consumer  Sover- 
eignty, Market 
Forces 


Consider  the  assumption  of  classical  economic  theory  that  the  consumer  is 
king  of  the  marketplace.  Read  excerpts  from  modern  economists  who  challenge 
that  assumption  and  from  those  who  accept  it,  at  least  in  a  modified  form. 
John  Kenneth  Gailbraith  in  The  I  Jew  Industrial  State  and  The  Affluent  Society 
and  E.  F.  Schumacher  in  Small  is  Deautiful,  attack  the  notion  of  consuner 
sovereignty.  Milton  Friedman  and  economists  influenced  by  the  "Chicago 
school  of  economics"  argue  that  the  consumer  does  exert  considerable 
control . 

Even  assuming  that  consumer  demand  did  once  exert  a  strong  influence  upon 
supply,  what  changing  socio-economic  forces  might  have  altered  the 
consumer's  role?  Should  consumer  demand  be  the  ultimate  criterion  for  what 
is  produced  in  our  economy?  Can  consumers  either  individually  or  in  groups, 
properly  express  and  promote  their  interest?  (Taking  into  account,  Lor 
instance,  the  power  that  large  corporations  and  trade  unions  may  play.) 

Write  an  essay  on  the  tilings  that  can  be  done  by  consumers  and  by  government 
to  ensure  that  the  consumer  interest  is  given  greater  credence  in  the 
marketplace.  Include  a  uiscussion  about  the  market  forces  that  might  impede 
such  a  change. 
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